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what’s happening in the sexual and social arenas

600D OLD BOYS

BOYNTON BEACH, FLORIDA—A police
union official dented allegations thai fown
cops had amused themselves at an off-duty
outing by beating and shooting a black

HaAnne qru’n He ﬂﬂ'mrf s pmnf a home

videotape that capiured “just a bunch of

Fuys mrtmrtg around naked and drunk as
a skunk in the woods twenty-five miles
from nowhere.” Great defense. Of course,
there 1s that one scene that shows an officer
simulating a sex act with another officer
wha's dressed in a bunny suil.

SNOW J0B

JAY. NEW YORR—A snow sculpior was fined
$500 last winter after being found guilty
of obscenity in the third degree. His crime:
crealing a life-size statue of a woman per-
Sforming oral sex on a man. A state frooper
was ordered lo “dismantle” the sculpture.

PASTIE PATROL

ORLANDO, FLORIDA—The patrons of a
topless bar whose show was stopped by
armed men in hoods found out it wasn't a
Ku Klux Klan raid but the Orlando wice
squad. Seems vice was pulling a nipple

raid “following reports that the dancers’

pasties were transparent instead of opague
as required by law. The hoods concealed
the officers” identities so they could contin-
ue baltling street gangs, drug activities
and undercovered breasis.

HERPES UPDATE

BOSTON—The Food news: It may be hard-
er lo calch genital herpes than most people
think. In a Stanford University study, re-
searchers found many marriages in which
one spouse was infected and the other was
not. The bad news is that fully one third of
the women and one quarter of the men tesi-
ed positive for herpes, though only 11 per-
cent showed symptoms. This suggests the
virus is passed by people who unknowingly
have the disease.

WHAT HIPPOCRATIC DATH?

TORONTO—A Canadian government
agency is mvestigating complaints from at
least 85 women who said they were refused
anesthelics szfun' hﬂ'.:.'fﬂg abortions in the
principal hospetal m the Northwest Term-
.I'un'f'.*i—ﬂj'.llll'.lrzrf'n!fj a5 a ﬁ:m: ﬂ_,l'- puru'.-i.ﬁ-
ment. Some of the women said the male
doctors at Stanton Yellowknife Hospital
alse made abusive remarks. One woman
saud she was asked, “This really hur,
dicdn’t it? But let that be a lesson before you
get yourself in this situation again.”

SORRY, NOT SAFE

TOKYO—Female [nwmakers and women's
groups have demanded—and won, in
some instances—a ban on an AIDS frre-
vention poster that features a naked girl in
a gani rubber and carnies the caption
PROTECT YOURSELF FROM DANGEROLUS
WOMEN BY USING A cONDOM. Meanwhile,
the fapanese government has decided to
confinue banning the pll, reasoning that
approval would lead to more condomless
sex and a rise in AIDS cases.

JUSTTHE FACTS, MA'AM

GREENFIELD, MASSACHUSETTS—Green-
freld’s middle school has decided to siop
using peeled bananas and an anatonical-
ly corvect vibrator in classroom demonstra-
tions of condom use. The school’s principal
said there would be a review by school-
board members of techniques for teaching
about condom usage. He was responding
fo parenis’ complainis that if wasn't “ap-
frropiale for people to be talking . . . about
the use of condoms [because] some of these
kids don't know about the facts of life.”

HAVE A NICE DAY

cINCINNATI—Humorless officials at the
Shriners’ Burn Insiiule are investigaling
complaints that one of its ranking doctors
used a surgical marker to draw “happy
faces” on male patients’ sex organs. The
complaints came from staff, not from the
patients themselves. One of the reciprents,
who had suffered burns over half his body,
said the drawing lifted his spirils,

ATTENTION, SHOPPERS

BIELLA, ITALY—Local prostitules gave
away free sex for 24 hours as a business
frromolion to win customers back from dis-
cound hookers who had migrated to their
neighborhood from other countries and
were undercutting established prices. The
regulars unfurled banners along a high-
way announcing ALL FOR FREE—TRY IT
AMD SEE,

INDUSTRIAL-STRENGTH CLEANERS

LOS ANGELES—Bubbles and Sally (not
thetr real names) are hard at work at 7:15
eM. Their uniforms consist of high heels,

fishnet stockings, G strings and not much
else. Their rates are 125 for 90 minutes.
But wait before you leap to any conelu-
sions: Bubbles and Sally are maids with
Bust Dusters, an L.A.-based topless clean-
ing service, ['s enough to make you whis-
tle while they work.




“You should know, honey, that Democrats are more eager to make
asses of themselves, but Republicans leave better tips.”
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the great e:{p}c-rer'*s distant

relative made a trip of her own

uring this quincen-

tenary year, we will

all hear a great deal

about the famous

first voyage made

by Christopher Co-
lumbus. As we should. He
did sail off bravely, con-
vinced that by following his
nose he would eventually hit
India and the treasures of
the East—as long as his nose
was faang west. What we
don't hear about 15 his
comely cousin Chrisuna
Columbus, herself a gifted
explorer and adventurer.
She, too, made a journey in
1492 that was supported by
the king and queen of Spain
and she, too, discovered
new worlds. Archival confir-
mation of this Columbus’
exploits was recently discov-
ered and was lovingly recre-
ated by British photogra-
pher and amateur historian
Byron Newman. Here are
the facts, as we are able to
piece them together.

Soon after Christopher Columbus hatched his scheme to sail to the Indies,
Christina figured she might as well get in on some of this action, too. Being
modern in her attitudes, she understood that she needed a hook, something
to distinguish her journey from Chris's. Realizing that he was assembling an
all-male crew—which was predictable and had been done before—she decd-
ed to recruit only females. She then took her crew to the royal court. Queen
Isabella was unimpressed, but King Ferdinand understood a good boondog-
gle when he saw one and green-lighted the whole thing.

Thus did Christina and her ragamuffin band of Italo-Iberian women set

PHOTOGRAPHY BY BYRON NEWMAN




sail for the New World from that lusty and
busy port city of Genoa—home of the hard
salami. The women, as it wrned out, were
not the most experienced of sailors, having
been chosen on the basis of their fund-raising
abilities, not on their nautical skills. They
were prone to seasickness—this, you'll re-
member, was way before the advent of Dram-
jl[]'l.'iﬂl!_' ar [I'I.I!_:l!:i-l: ]i”ll_'. .‘il'lllr] I'ili.'l:'lli'hf:ﬁ 'f.'l:-:l'll: Can
wear behind your ear—and the first day out
of port was not a pretty one. Recovered, they
remained indifferent sail trimmers, barely
passable lookouts and less-than-stellar navi-
gators. The one thing that they became quite
good at was falling asleep, coaxed by the
bracing salt air and the ship's gentle
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rocking. They passed their waking hours
playing dominoes—a game that centuries lat-
er would become popular throughout the
Caribbean. The days passed slowly for the
crew and for their fearless, shirtless leader.
After months at sea, land was sighted.
Whereupon our crew gathered the beads
and trinkets they had carried with them and
went ashore to wow the natives—who, unlike
the natives that Columbus encountered,
knew the value of beachfront property.
Christina, as it turned out, spent most of her
time in the New World negotiating time-
share deals and raising venture capital for
the condominiums and casinos for which the
sun-blessed Caribbean was naturally suited.
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“I'm certainly glad I brought the news of your winning the fﬂffi“i‘;,‘ in person, Miss Fisk.
x

It’s been a distinct pleasure being caught up in your celebratory mood.”




madison avenue has afwaﬂi used sex to g.ﬁ[f[} PL[’-EE Pwa&mﬁa the
vesults bave been provocative arzdi on occasion, vety mcae_ﬁﬁlf

ing business, I learned that sex was often an important at-
tention-getting element.

As a teenager in Chicago, I worked in a Standard Oil
service station. I remember being intoxicated by the smell of gaso-
line—the pink, cold and sweeter ethyl more than the pale, dry reg-
ular—transhxed, too, by the sound and feel of the pneumartic
grease gun with its whooshes and pops as 1 snapped it from one
silvery nipple to another beneath some chopped, channeled and
lowered 1950 Merc.

Even more than the sounds and smells and work in the place,
I loved the coming in early and the leaving
late. It legiumized my loitering in the back

f vEN BEFORE I knew there was such a thing as an advertis-

among the tool benches and files and
vises. That's where the changing lockers
were. And where there were lockers, there
were pictures of women.

It was dim and hushed and it smelled of il
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back there. Every available surface was cov-

ered with ads torn out of magazines hawking some automo-
tive product or another. The girls in them beckoned, ripe
with the promise of much more than an oil additive or a more
effective carburetor or wiper blade.

Where they got all those ads I knew not. But I lingered and
leered and, though vaguely, recall them all. I remember the
ad with the Jane Russell look-alike who had huge bosoms and
wore a tight-ftting sweater, both hands wrapped suggestively

People were sold on sex long before they needed advertising to sell them on anything else.
Early ads like this one from 1919 (above left), in which a woman gets up close and frivolous
with her bottle of Frivole perfume (“a new Parisian creation”), are tame by todoy's stondords.

text by EDWARD A. MC CABE

Few products are
as naturally suited
to the baring of
skin as lingerie.
A 1928 od for
Model Brassidre
Co. [obove) cele-
brates o woman
discovering the
“new luxurious
freedom” of Scan-
ties, a liberating
garment combin-
ing bro, vest, gir-
dle and panties
"all-in-one.”




around a shock absorber. And how could I forget the ad for the welding rods, the
one with the girl in the low-cut bathing suit—her cleavage trying to climb off
the page—juxtaposed with the words, “A good technique and the right rod for
the job"? Dozens of these ads there were, papered everywhere, some new, clean
and freshly hung, others streaked, greasy and curling away from doors and walls,
dangling hard and yellowed with strips of cellophane tape.

I knew even then that, as daring as they seemed, as involving and compelling
as they were, most of these ads were more about chauvinism and cocksmanship

than about salesmanship.

In our little service station, we neither owned nor sold any of the products

In 1920 the harem may have lent an erctic charge (below)
to a Parision perfume. To enhance the provocativeness,
Rigoud marketed the fragrance, Un Air Embaumé, as
“the exclusive perfume with a touch of the Orient.”

whose ads provided us
with so much fascination.
Not a one. Back then, ad-
vertising was the public's
most accessible source
of titillation. Today I
sincerely doubt anyone
looking for a sexual thrll
grabs a magazine, races
home and pants over the
advertising. Unless we're
talking about the Victo-
ria's Secret catalog—but
even that doesn’t seem as
sexy today as it once did.
And maybe someone is
still clinging to a copy of
Vanity Fair with Calvin
Klein's sexually explicit
116-page “outsert” in
its onginal condomlike
wrapper. That, somehow,
promised to rise above
the mass of what we call
“sex in adverusing.” But
really, once you've slipped
off the sensuous sleeve,
how racy is a black-and-
white photo of a guy
groping himself with blue

Dating bock to the
turn of the century,
this daring od for
Celery-Fo-me  ton-
ic—"enemy of head-
aches, friend of the
stomach”—is one of
the earliest examples
of nudity in advertis-
ing. Inmterestingly, the
od uses a toboo ne-
fion (explicit nudity)
to sell a wholesome
concept (health). This
cerfainly works for
us. Not only does this
girl lock to be in the
pink of health, she
appears, very much
like the tonic itself,
to be “"harmless,
pleasant, magical.”

iwayn s on Simoris an
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In the Thirties male readers of maoinstream
publications took a shine to a series of ods
for Simeniz car products [above) based on
the theme "Don't let your car go nudistl”




jeans under a shower? It all depends on what you're into, or used to, I guess
I once knew a guy who got off on a certain section of the Sears catalog. But that
was in the Fifties.

Certainly any cursory look at today's advertising scene will reveal that sexual

In 1927, wall befors Suzonne Somers howked the 'SWES are more pervasive
wonders of the Thigh Master, a promising young L1an ever B:'-"' how sexy are
stage actress named Barbara Stanwyck demonstrat-  they? As we've all learned, a
ed the benefits of home exercise on the Health lot of sex is not the same as
Builder [below). Note the proctical running shoes. good sex.

L. In New York we have a
Health and Beauty

thing called Channel 35. This
i5 our cable TV sex channel.
indminutes a day

Many major cities have one
now. Ours is sort of a blue ver-
H.-nI-LI. -n-.]|-.-\.-|-|. i = -
I'"_,'F":E:,"E':ﬂ;;él‘“ I._- “,.L::.:ﬂL.,., Slﬂliﬂ. F:F tl.'l!' New l'ﬁ'fh Post in
B b v i .‘.'1*‘:,; T that it's hard to find anyone
g e b T :-'-,,; r who will admit to having any-
Uil Hao'ly Basbls e 1w 0es lh.d-u B - -
phisls sl bk, Yoo thing to do with it. Never-
theless, it's there. And on any
given night, that's. where
you'll find sex in advertising.
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Because on it, sex is being
advertised.

Want an escort? Just call
and she'll come a-knockin'.

TECHNIZAL MERCHANDIEE
. CusLrry BLbE Provrs st Pt SoME
VEWEAFTHING POl THE Cmarpad s
HARDWARE = ANMTISTSE SUPFPLIES - HOURE PAINT

Channel 35 parades an assort- i)l N e

ment before you in all sizes
and colors. Black, white,
Asian. They even sort them
according to class. You can get
everything from a tall, svelte
blonde in an evening gown to
a jeans-wearing, leather-jack-
eted gum-cracker. Gay sex?
Lesbian sex? Group sex? It's
got it all for you. S/M? Got
that, too, you pathetic wimp.
If you're in the market

The predecessors of modern-day center-
folds inhabited calendars that found their
way to the walls of locker rooms, dermito-
ries and repair shops. But the calendars
weren't merely for decoration. This page
out of the 1939 calendar from H. H. Sulli-
van Inc. (above) offered advice on taking
care of tools: “Stop, Look and Kiss ‘em.”
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Certainly...

7 out of 10 imoken Inhale knewingly ...

After examining Lucky Strike's slinky Depression-era effort to persuade women
that smoking was feminine (left), we can understand that sex and cigaretes
came to be so closely associated. A 1936 ad for Weodbury soap (above) hailing
the scientific wonders of “filtered sunshine” established a pair of advertising
londmarks. It morked the advent in the U.5. of a mainline product using nudity
in its advertising. The photo by Edward Steichen established the proctice of using
well-known art photographers, a tradition that has led to interesting exposures.




In 1943 the main selling point for April
Showers talc (below), aside from the de-
cidedly naked woman, was that it spoke
“a language that men understand.”

A MESSAGE TO
MEMN'S HEARTS!
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als &0 —
Ir::m Timpue ahral e, alwupsl

Exgeisiie bat upd [xprui-

CHERAMY perfumer
Men love “The Fragrance of Yaulh

for sexual apparatus, here’s where
you'll find it. There are stores pushing
all the latest gimcracks, plus latex giz-
mos measured by the inch, foot and
yard. They've even got a woman who'll
come over and pee on you. Of course,
they've also got people who will just
talk dirty to you on the phone. But why
get it only in the ear when you can get
wet all over?

In such a world, what can poor
Calvin Klein, Georges Marciano and
the other national purveyors of sexual-
ly directed merchandise possibly do to
keep up?

It's not easy. The mass media have
codes and rules and guidelines de-
signed to protect our puritanical sensi-
bilities from prurience. The FCC or
some such body grants greater lautude
to—or doesn’t even supervise—cable
television. Needless to say, the boys
over at Channel 35 play with a less-
restrictive rule book.

Consider this. If you do a soap or
shampoo commercial that is intended
to run on one or more of the major
networks, you can't show a man or
woman who appears undressed in a
shower. It's against the networks’ code

The tease was key in ads for Springs Mills
{obove left) developed by company presi-
dent Elliott Springs and condemned by
Advertising Age os being in “bad toste.”
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Ads for Woodbury faciol soap (above left) in 1946 and Tabu perfume [above right) in 1958
presented the steamiest music lessons in advertising history. Earlier, in 1936, Woodbury
broke the toboo on female nude photogrophy. Today, more than three decodes later,
the original compaign slogan touting Tabu as “the ‘forbidden’ frogrance” is still in use.




of decency to show so much of a per-
son, even though that's the normal,
natural, approved form of dress for
taking showers. You are required to
shoot close-ups, being careful to crop
out or edit the sensitive areas.

In many newspapers, you can’t run
an ad that shows a belly button or more
than an inch or so of cleavage.

Over in England and in other parts
of Europe, pretty much anything goes.
There they allow the public to see nu- -
dity in all its logical glory and nobody P ;‘4 4--"'
gets particularly excited or upset about  EEEEEERETTEEEEE e arers
it. Right now, 1n Scandinavia there's a o
commercial running for a condom that
uses an animated penis to get the point
e T e o e across, balls and all. 1 gather that one
Fly H“mﬂ Fly -["'-:.‘11:'-5-'.‘111:.1]-. has raised a few eyebrows. But in a way,
isn't that what advertising is supposed
to do? Get folks to pay attention?

Bod timing and a collision with feminist N : .
ow, | happen to believe most things
sensibilities doomed Mational Airlines’ “Fly : Ppe B

5 : : in this world—in advertising or else-
me” campaign (obove) fo o crosh landing
shortly after its takeoff in the Seventies. \a'h.ere—un:cur as a resullt of SDmEb[EId}’
trying to get away with something
that's not supposed to be done. I call it the boomerang effect. Tell some people
what they can't do and they'll generally come right back at you with a brilliant but
sneaky way around the prohibition. (Look at Prohibition.)

Look at Victorian England. It was beneath the cloak of morality that the most
deplorable sexual behavior flourished. When you have to be careful not to utter
the word petticoat in public, what do you do to let off steam? You go home, strip,
bind, gﬁg, flog, rape and sodomize your maid, what else?

Anyway, a lot of the people who attempt to put sex into advertusing are just
trying to stretch the rules to capture your attention. And to a large extent, they're
doing a damned fine job of pushing the edge of the envelope that contains the | o s Fifties, Hones (top) celebrated
rule book. A rule book that, like all rule books, is hopelessly behind the umes. seamless stockings. Hortog shirt ods

Even so, there is advertising out there that manages to flirt with some (obove)featured photos by Hal Adams, who
fairly dodgy and sensitive issues. Of course, the most artful and daring examples  shot some of the early Playboy Playmates.

e, SANTPALE

by Tru Balance:
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Over the years, probably no casual bit of information has stirred the American male libide os consistently as suggestions of French
origins. In 1954 a larger-than-life poster of a stunning mademoiselle wearing o block hot, gloves, stockings, heels and nothing else
oppeared on the walls of the Mew York City subway. lts ostensible purpose waos to inform women obout the comforts of the Scondale
girdle. But it also comforted the harried gray-flannel businessman, whe suddenly found himself far less hurried to catch the next train.




A 19469 od for Sears's “adventuress set” bra
and girdle (top) belatedly announced the
Sidies had arrived. In 1977, Jandy Place
shirt-sweaters (above) were said to be “com-
fortable to the touch as they are to the eye.”

appear in magazines. Unlike other me-
dia, magazines issue little in the way of
blanket prohibitions. They tend to ac-
cept advertising on the basis of its con-
gruence with the publication's editorial
policy and the appropriateness for its
particular audience.

In all upscale fashion magazines, nu-
dity has become almost commonplace,
the controversial specifics masked by
natural situational elements rather
than by contrived editing or framing.
There are perfume commercials and
ads that clearly suggest putting it on
means a ménage a trois is in the offing.
Scan recent magazines and you'll be in-

undated with innuendo. There 1s fash-
ion advertising with a sadomasochistic
bent, jeans and sunglasses ads pushing
the pairing of older men and very
young girls, ads that clearly depict the
idea of extramarital sex. In fact, today’s
ads touch on every area of sexual plea-
sure and perversion.

Critics of advertising will tell you that
it has become too sexually explicit and
that the use of sex in it too widespread.
They might be right, but as is so often
the case with zealots, when they're
right, it's for the wrong reasons. Adver-
tising is far less sexually explicit than
much of what we can readily find else-
where in our lives—in films, in maga-
zine features, on cable TV, in literature.
That advertising is as explicit as it is is
not proof of the depravity of its cre-
ators and sponsors but is evidence that
some of the outmoded restraints still
in force are highly motivational. The
irony 15 that in England, where adver-
tising is allowed to deal with sex fairly
openly, the advertsing doesn't come
across nearly as sexy as our advertis-
ing, which is less explicit.

Also, far from being demonic manip-
ulators who slip subliminal sex images
into ice cubes—a charge leveled art ad-
vertising people by those who have
nothing better to do in their lives than
to imagine such nonsense—ad people

Madison Avenue’s most memoroble dream
recurred in Maidenform bra ods [below).
Sexy women repeatedly ventured out into
public wearing olmost nothing but their
you know whot, This one ran in 1943.

‘FRAME-UP"new bra with 3-way support
Embraidared pansls frime. culline and separate the
ciapi. Extra-frm smipports st the sides glve you exira
uplft. Siretch band st the boticm keepa the bea smug
and ssenrely in placa. Is a ‘Frasme-up'—io A D, € cups.
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I dreamed I was

in my Maidenform bre

Good odvertising often defies convention. This 1976 od for Charles Jourdon shoes
(obove) also manoged to defy the norms of inter-mammalion courtship. While some
people see the use of graotuitous sexual imagery os o distroction, we view it as an
unexpected bonus. Others may go so for as to argue that this ogile, well-heeled
woman is perfoerming a valuable environmental service. By the woy: Anyone who
caas this dﬂlphin as an extraovagant phallic s:,lrnhr.;ﬂ 5 prﬂbuhhr pr&ntcupi&d with size.




When the original Charlie perfume wom-
an—future Charlie’s Angel Shelley Hack—
made her advertising debut as a sexy and
confident working woman in 1973, she
opened some eyes ond dropped o few
jaws. The blue-nosed New York Times re-
fused to carry this very cheeky 1988 od
(below) on the grounds that it was “sexist”™
and “in poor faste,” but 11 women's mag-
azines hoppily aoccepted it for publication.

SHE;VEH CHARLIE.

When ski-boot manufacturer Mordica decided to kick off the 1991 season by incorporating a little
playful nudity into its odvertising compaign, three magazines—>5Ski, Skiing and Snow Country—aobject-
ed on “moral grounds® ond told the company to toke a powder. But Powder mogazine ogreed to toke
the ads (below), and the company received on avolanche of free publicity from the controversy.
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¢ My new number is 259-0373.
¥ And 1 drink Johnnie Walker”

The 1989 od for Johnnie Walker (above) is not the first time the company has relied on a
fetching woman to promote its whisky. But over the years sexual roles have reversed. In
1971 a stay-at-home blonde in pearls purred that she bought it “for the man who has
me.” Almost two decades later, she languidly arranges to have someone fetch it for her.

are too busy, too responsible and too scrutinized to waste a second thinking of
such crap. Besides, putting sexual images in ice cubes or drinks doesn't conjure
up particularly appetizing imagery. Sexual excretions in your Scotch? Yuck!

And how about those who swear the face of Old Joe Camel, the cigarette car-
toon character, is really a drawing of male genitalia? I wish they'd come off it.

What company in its right mind wants consumers going around calling its prod-
uct symbol Old Scrotum Face?

Same with the new Pepsi can. Recently, it was brought to my attention that
to some people the typography and graphic representation on the front of the
can might depict a man’s penis and testicles. And, once pointed out, darned if it
doesn’t look like that to me, too. But is such a thing intentional? Are you kidding?
You think the second-largest soft-drink company in the country wants America's
mothers thinking their daughters are walking around publicly grasping, let alone
placing their lips on, guys’ units?

Why would anybody knowingly do something like that? Do these people
think every major company in America is as sex-crazed as they are?

That's not to say there are no abuses.

Sex in marketing is often unnecessary and even undesirable. In too many
Iinstances, it's just a lazy cop-out. When you can't come up with an ad that's
truly distinctive or compelling, there's always that old fallback: Why not put some
pussy in it There are sull
oo many people concerned
with selling things like ma-
chine tools who simply must
regress to the big-boobed
babe. That's boorish as well
as stupid. Unless a product
is truly sexy—sexy to use,
look at or be seen in—using
sex to market it just won't
work. And trying to is noth-
ing more than gratuitous
tastelessness.

Yes, on television, too
many spots continue to de-
mean women or insensitive-
ly treat them as sex objects.
And yes, even some of to-
day's magazine advertise-
ments may be going too far.

But that stll leaves much
that is smart and artful,
charming or entertaining,
and, certainly, the sheer vol-
ume of such ads reflects our
continuing fascination with
one of the more engaging
aspects of life.
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In 1980 denim-clod teen Brooke Shields confided that nothing come between her and her Calvins (below left). Landslide soles soon
confirmed what Calvin Klein had suspected: “leans are about sex.” Five years later Klein used sex to launch a new fragrance, Obses-
sion. When you're selling o product with such o nome, you can excuse any sort of behavior, especiclly of the obsessive variety. This
includes ftrilateral nudity, unsafe swinging and lonesome jean-splicing. Saoles for the first ten months olone were $30,000,000.

4-

Last year the od ogency for Stroh Brewery
had a nofion to improve on its campaign
for Old Milwoukee beer, which for years
has featured guys declaring “It doesn't get
any better than this.” In an obvious parody
of other beer commercials, the idea was
to have the Swedish Bikini Team (above)
descend on a group of blissfully unsus-
pecling campers. No sconer had the five
voluptuous blondes hit TV screens across
America than eight female 5troh Brewery
employees splashed cold water on an un-
suspecting Stroh’s management. They filed
suit ogainst the company, charging the ads
fostered @ work environment that encour-
oged sexval harassment. The subsequent
flop over sexism in suds commercials
caused Anheuser-Busch to adopt o less-
babe-oriented opproach in ads for Bud
and Michelob. And for the time being,
at least, Old Milwoukee hos regretably
grounded the Bikini Team. The team, how-
ever, managed to work in o memeorable
appearance in the January 1992 Playboy.
K's curious that the Old Milwaukes ads
provoked more controversy than the more
erctically explicit Calvin Klein campaign.
Letting the erofic speak for itself, the super-
hot campaign for Guess [right)] has sold
lots of jeons ond provided widespread
exposure for Cloudia Schiffer, shewn
here in her farmer's-doughter mode.
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“I don’t know what we'd have done if he hadn’t shown up!”
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miss august
is rarely home—
she’s on the road Lo
supermodel success
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ARNY FREYTAG
AND STEPHEN WAYDA

oU'D THINK that having
a body hke Ashley Allen's
would go to her prewy head,
but it hasn't fazed this willowy
Dallas-based model in the
least. “I honestly don't think
I'm all that pretty,” she con-
fides, “but I have to admit I'm
real happy that Playboy does!”
All in all, 1992 seems to be her
banner year. Since learning of
her impending centerfold sta-
s last October, Ashley has
been fielding more offers than
her answering machine can
accommodate. And while
she's happy to find herself so
sought after, the demand is
beginning to exceed her sup-
ply of energy. The long work
days and the constant air trav-
el required for on-location
modeling shoots in Hawaii
and Paris, various promotion-
al gigs and the like have left
this fetching 24-year-old feel-
ing frazzled. If jet lag could
kill, she agrees, she'd be listed
in serious condition. Still, she
perseveres with a smile, since
most of the offers—includin
a film audition (Bachelor Party
I, her ads for Hawailan
Tropic tanning lotion and her
poster-girl work for Miller
beer—are simply too good to
refuse. Even wedlock has to
take a backseat to Ashley's am-
bitions. *I got married young—
when I was eighteen—but the
marriage lasted only one year.
My ex was a nice guy, but he
tried to keep too tight a rein
on me. He wanted me to give
up modeling, insisting I have
a baby instead. It was like the
old cliché—he wanted to keep
me barefoot and pregnant
No way. I never intend to get
50 dependent on a man that
I don't have a career to fall
back on.” Her show-business

Ashley’s dream has been to ap-
pear on the cover of Vogue or in
the bathing-suit edition of Sports
Mlustroted—"or to become the
next Playmate of the Year” she
says, “even if it is o long shet.”













career started at an early
age. Ashley was a Miss
Heart of the Border final-
ist when she was just 14.
Later, she won several
modeling contests, includ-
ing, when she was 19, the
local utle in the Ford Agen-
cy’'s Supermodel com-
petition, the breakthrough
that launched her career.
She's talented, too. “I was
50 shy as a hittle girl that my
mom made me take dance
lessons—ballet, tap and
jazz—and it really helped
to make me more outgo-
ing." Ashley went on to
play Aute—frst chair—in
her high school band and
became such an accom-
plished roller skater that
she won the regional finals
when she was 15. But de-
spite a host of extracurric-
ular activities in high
school, including a two-
year stint as a cheerleader
and being named home-
coming queen, she worked
hard to be "an A and B stu-
dent, if you don't count a
C in geometry—I never
could get the hang of an-
gles.” Fast forward to 1992,
Romance? “Right now I
just want a man who can
make me laugh and who
likes to go out dancing. I'm
nok into making any seri-
ous commitments.” Even-
tually, though, she'd like to
marry an amusing, self-
made man who's as loving
as her father was and have
one child—a boy—to spail
rotten. “I do like men a
lot,” she admits, “but they
can be awfully distracting
when you're trying to con-
centrate on a career.”

*People tell me that | cught to
fnrgﬂf about love and marry
somea rich guy for his monay.
But | can't make myself do
that,” says Ashley. “l don't
want to use men for their
money any more than | want
them to use me for my looks.”
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PLAYBOY'S PARTY JOKES

During the long commute to work, two neigh-
bors were arguing about presidential politics,
Finally, one asked the other why he was such a
dedicated Democrat.

“Because my daddy and granddaddy were
Democrats,” he replied.

“That's it?" his exasperated friend ex-
claimed. “What if vour daddy and granddaddy
had been horse thieves:”

“In that case,” the first neighbor answered,
“I guess I'd be a Republican.”

What do yvou call a blonde upside downz A

brunette.

Wh:.' do blonde girls have bruises around
their belly buttons? Because blond guys are
stupid, too

Three friends were walking down the street
when they were approached by a very attrac-
tive prostitute, “How much?” one asked.

“I operate on a sliding scale,” she said.
charge ten dollars an inch.”

The three men thought that sounded fair, so
they accompanied her to her apartment, tak-
ing turns in her bedroom.

The first emerged boasting that he had paid
$70. The second proudly announced that he
had paid $100. The third declared that he'd
never had as good a time in his life for a mere
£20. His friends began to snicker.

“Hey,” he said, “neither of you had the sense
to pay on the way out.”

Have you tried the new David Dinkins cock-
tail? It's a Manhattan on the rocks.

A retiree was given his first set of golf clubs
and decided to try them out. "This game is a
complete mystery to me,” he told the club pro.
“What do I do?”

“You hit the ball toward the flag on the
green.”

The novice teed up and smacked the ball
straight down the fairway and onto the green,
where it stopped an inch from the hole,

“What now?" the fellow asked the stunned
pro.

“You're supposed to hit the ball into
the cup.”

“Oh, great! Now you tell me!”

Times were hard in the Russian shtetl Just af-
ter the war, Moishe had been out of work for
months and finally, in desperation, called on
the rabbi for help. “Please, Rubhi. 1sn't there
some work you can give mc* " he pleaded.

“Well,” the rabbi said, “let me see. . . . Yes, |
think we can pay you one ruble a day to stand
at the village gates to greet the Messiah.”

“Only one ruble, Rabbi?z That's not very
much.”

“That's very true, Moishe, but just think of
the job security.”

What has 75 balls and screws linde old ladies?
Bingo.

The day after her husband’s death, the widow
met with the funeral diructn:ur “What would
vou like to say in the obituary?” he asked.

“Klinger died,” she T{:p]lld

“That's much too short. You should have at
least five words.”

“All right,” she said. "How about ‘Klinger

died. Cadillac for sale™"

Graﬁlm spotted on a tavern wall: THE MEEK
SHALL INHERIT THE EARTH (IF THAT'S OK WITH THE
REST OF YOU).

A devour Catholic woman was runnin g late to
church when, in her haste, she stumbled and
fell, skinning her elbows and knees, and split-
ting her skirt up the back.

Dazed and confused, she glanced up and
saw a small boy watching her. “Is mass out?”
she asked.

“No, ma'am,” he replied, "but your hat 1s on
crooked.”

Heard a funny one lately? Send it on a post-
card, please, to Party Jokes Editor, Playboy,
680 North Lake Shore Drive, Chicago, Hlinois
60611. $100 wuill be paid to the contributor
whose card is selected. fokes cannot be returned.




“I have prroblems with safe sex. The damn condoms keep popping off my head.”



who says

locker-room
conversation is
strietly for

the boys?
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ily. We do it
hen we hide
es’ room, when we tie up the phone
. M's a nile of sisterhood to pass on
sextial 3 J oducer in Delronl,
['ve had mimale co 0TS T nen from
all walks of li '
dents—and. over the e J
have become personal [riends. So, with a frromise
that all the names would be changed, I gathered a
group of my friends for what became one of our
more revealing conversations. Here's your chance
[o listen in.
Around the table were:
Annelte, 34, secrelary, single
i |.|!'|ri'i_'-']; F'r"':'l-'.f].lllr:f FREG T TEG
narkeling consullant, single
signer, single
therapist, single
¥ if, single
- singl
w5 direclor, single
.
How often do you think about sex?
ANNETTE: As 1 get older, I'm definitely
aroused more often. I'll be in a meeting full
of men and suddenly iind mysell imagining
what each would be like in bed.
sHERRY: | think about sex a lot more when

article by
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I'm actually involved with someone. If
I wake up in someone’s arms, I carry
that feeling all day long. The girls in
my office can always tell when I'm get-
ung it.

TrisH: I've been thinking about sex a
lot more since I've been involved with
Greg. He makes me think about it. He
calls me at work and gets me going on
the phone. He tells me what he wants
me to wear that night and what he's go-
ing to do to me.

Tina: I think about sex in the shower.
It's very erotic when the water is pul-
saung against your body. And I love it
when they unexpectedly join you. You
think they came in to get toothpaste,
and then you find out they came to get
something else. 1 love washing every
part of a man’s body, watching him get
turned on. There's something about a
clean, hard cock.

CHERYL: You know, I'm finding that I
can't hold out as long as I used to. The
other day, I was playing racquetball
with a new guy. We were hot and
sweaty, which I find very sensual. He
started to kiss me and my hand went
straight into his pants. I don't know
what got into me. Anyone could have
been watching.

L]
During the early stages of a relationship
with a new partner, when do you know
you're ready o sleep with him?

TiNA: 1 guess it's instinct. It's a feeling
that [ can trust him. A feeling that he's
planning to stay around for a while.
sHERRY: | need to feel safe with him.
TER: Yeah, safe. I'm letting this man
into my body. That's something men
can't relate to. I'd like to have faith in
him hrst.

TiNA: There are signs that tell you it's
the right time. He's not all over you
when he kisses you goodnight. He re-
spects your boundaries. He's calling
you during the week. You've become
friends. Then you can move forward
and become lovers.

ANNETTE: | ask a lot of questions. Quite
ﬁ'a:nln:l}r, I'd never go to bed with a guy
who didn’t believe in abortion.

TRISH: Oh, that's romantic.

ANNETTE: Well, think about it:. What 1if
you get pregnant and aren't ready to
have a chuld? It's not hke I'm judging
my bed partners by their political
views, but I like to know what I'm get-
ting into.

TRISH: | have to know that a guy likes
me a lot and that I'm not just a fuck. I
have to know there’s going to be some
relationship. Length of tume doesn’t
matter; what does is how you connect.
SHERRY: You have to be comfortable
with someone both emotionally and
physically. That or so horny you can't
hold out anymore.

ANNETTE: But if the man is marriage

material, you don't want it to hzzle out.
So | take it slower. It's a test.
TRISH: In other words, you'll fuck a guy
a lot quicker if you don’t like him?
ANNETTE: Right.
TRISH: [Laughs] That's so fucked upl
CHERYL: But she’s right. Sometimes you
know you'll never marry the guy, so
you just fuck him and get it over with,
because that's all it's about.

°
What's the most outrageous thing a man has
ever done to you sexually?
TriSH: Easy. One night, Greg and I
were having sex, and all of a sudden,
he pulls out. I thought, Uh-oh, some-
thing's wrong. Next thing I know, he’s
tying my wrists and ankles to the bed-
posts with silk ties. I've never gotten
head like that in my life. It was incred-
ible. 1 couldn't see, so everything felt
intense.
ANNETTE: I'm sorry, but that scene
makes me nauseous. Once they start
getting into tes and toys, it ruins
things. It cheapens the relationship.
TRISH: Then you don't know what
you're missing. The things I've been
doing with Greg used to seem dirty to
me before I actually started doing
them. I used to think they were dis-
gusting and disrespectful to women.
But I don't feel that way anymore.
What 1 like best with Greg is when he
turns me over and makes me beg him
to enter me—makes me tell him over
and over how badly I want it.
ANNETTE: That makes you feel good?
TRISH: Yes. It does.
ANNETTE: It sounds like a power play.
TRISH: Aren't you taking this a little too
seriously?
ANNETTE: Maybe—but begging?
uisa: Well, I won't beg, but I'll negoti-
ate. Like, just as he's getting hot and
he’s sure I'm about to give him a blow
job or something, I'll make him
promise to wash the car the next day.
pavna: I'd love to try any of those
things with Patrick, but he won't even
discuss sex with me.
TINA: Why?
payna: It's like it's taboo—something
you do but don't talk about. Sometimes
after sex I ask him if anything in par-
ticular felt good. He rolls over and goes
to sleep. Sometimes 1 think I should
find someone who can have fun in bed.
ANNETTE: [ know. Men take their or-
gasms too seriously. Isn't sex supposed
to be an adult form of play?

°
Trish, what made Greg's going down on you
so “incredible”?
TRISH: After he tied me up, he started
kissing my toes. He kissed all the way
up my leg. Next, I could feel his
tongue licking the inside of my thigh.
He passed over my groin—never really
stopping, just teasing—and continued

up to my breasts and stayed there for a
while. Then he worked his way down
the other side.

The best thing in the world is to look
down and see only the top of his head.
I can feel his tongue starting to trace a
curving kind of shape right around the
top—which is the most sensitive area
for me, right along the clituris.—s'l:}wl}',
real slowly. By the time I start to get ex-
cited, he's already moved to the next
curve. My body gets warm, then hot. I
feel this tremor building from my
knees to my thighs. My nipples get
hard, my mouth gets dry.
cHERYL: Well, Harvey didn't do any-
thing like that. I mean, the way he per-
formed oral sex, I'd look down just to
sce if his dog had sneaked into the bed-
room. He did it like a dog lapping up
water. It was such a turnoff.

TINA: You should have known that from
the way he kissed you the first time.
When a man kisses you slowly—ex-
ploring, not plowing in—you know
he's going to take his time going down
on you.
sHERRY: How about when they hum? I
remember this one guy who'd make vi-
brations with his lips right on my clit—
it sounded sort of like a motorboat. 1'd
come almost instantly.
DaYNA: Patrick acts like he's doing me a
favor when he goes down on me. He
kind of flicks his tongue on my clitoris,
which really annoys me. It feels like a
fly, like a nuisance. I just want him to
get on with it. I want his tongue in me.
CHERYL: I love deep tonguing, too, but
only if the guy's rubbing his hand on
my clit at the same time. I like a man
who can do two things at once.
ANNETTE: S0 what's the big deal with
Patrick, Dayna? Why don't you just tell
him you don't like the way he goes
down on you?
TRISH: No, don't do that. Men hate it if
they feel like you're directing them.
What Dayna should do is subtly move
Patrick’s head to where she wants it,
then moan a little so he knows she's re-
ally enjoying it. Suddenly, he'll think
he’s discovered a new way of pleasing
her. You do that once, and the next
time he goes down on you, he'll go
right to the spot you want him to.

e

What about going douwn on men?
ANNETTE: Can I ask a stupid question?
Why do they call it a blow job? I don't
blow. Does anyone blow? [Laughs]
SHERRY: Actually, sometames 1 do, but
it'’s not like blowing a horn. It's just
faint little breaths—up and down his
dick, around his balls. I want a guy to
want it before I start using my tongue.
TERI: A musican I was with taught me
triple-tonguing. It's a technique used
by trumpeters. I lick the tip of the
(comtinued on page 126)
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“I want him to be able to laugh 1n bed. Not to think his
coming 15 the Second Coming.”

they finally came. The three of us should
have had a cigarette afterward.

°
Speaking of threesomes . . . .
TrISH: Absolutely not! I could never do it
with another woman. I wouldn't want to
share the power or the conquest. Two
men might be interesting, but they'd
have to be two guys I could trust,
TeRI: I've done that and now I wish I had
left it as a fantasy. It made me feel cheap.
ANNETTE: Guys do these things purely for
the sexual experience. A man would
never do something like that with some-
one he wanted to be involved with.
SHERRY: Not true. [ was once going with
this guy who was always bugging me
about doing a threesome with another
woman. His ex-wife had been bisexual,
and I began to wonder if I were missing
out on something. So one night the op-
portunity arose. I really got into it. I
wanted him to do her while I watched. I
especially wanted to watch him take her
from behind.
TiNA: Are we talking anal sex?
SHERRY: Yeah, that's what made it so ex-
citing. But the girl said that the only way
she'd let him do that was if she could go
down on me at the same time. I guess
she wanted a distraction.
TeERI: Or maybe she just wanted o go
down on you.
sHERRY: Whatever. But I've got to tell
you, women really know how to do it to
other women. I haven't met a man yet
who could match it. Women know the
rhythm, where to go.
TrISH; Sorry, that's one dance I'd rather
sit out. It's the strength of a man's body
that makes sex exciting.
ANNETTE: I agree, but one at a ume. I'd
wonder about a guy who'd allow another
man in bed with his woman. It could get
rough—like the guys would be compar-
ing their performances. That couldn’t be
very good for the woman.

o
Have you ever had sex with two guys on the
same day?
TERI: [ wouldn't do it now—it's too risky.
But years ago? Sure. I might have had
one for breakfast and one for dinner.
payNa: Not me. I couldn't do that. We're
talking about intercourse, right?
ANNETTE: It's OK to do everything else?
payNA: I just couldn’t feel comfortable
having intercourse with two guys on the
same day.
TiNA: When I was seeing Rick, I'd spend
the night with him, go to breakfast with
him on Sunday morning, then go home,
change clothes and spend the day flying

with Ron. We'd put the plane on auto-
pilot and play. We never actually fucked.
TrISH: Would you go back to Rick later
that night, just for the sexual release?
TINA: Sure.
paYNA: And you didn't feel guilty?
TiNA: No, because he was always playing
head games, flirting with other women.
CHERYL: See? Guys don't realize they
push us to cheat on them. I've done it
and it's always been out of anger.
ANNETTE: The only tume I ever cheated
on my ex-husband, it was out of anger or
maybe even insecurity. I was uptight
about this female friend of his, and I
needed to get back at him—without his
knowing, just in my own head. There
was this guy I'd known for years; he'd al-
ways had a thing for me. I met him in
the city one night and we went to a hotel.
It was so bad. I couldn't wait to get out of
there. I cried the whole way home.
TrisH: Was the sex bad or did you feel
guilty?
ANNETTE: Total guilt. Of course, years lat-
er, during all those separations, I wanted
to say, “Fuck you! Look at what I did!"
But I never did.
Lisa: When I cheated, no one pushed me
to do it and I never felt guilty about it. I
had been with Frank for years and I had
to know what | was missing before I
could think about marrying him.
TERI: You were thinking about marrying
this guy, so you went out and fucked
someone else?
Lisa: I wasn't sure what I was feeling, but
I knew I had to find out before I made
anything final. Sex wasn't exciting with
him anymore. So 1 started spending my
evenings with Larry. He was teaching
me about real estate and there was this
mental thing. He was so different, so ex-
citing. What really confused me was that
the two of them didn’t compare sizewise.
Larry was only this big [holds her finger
and thumb an inch apart).
CHERYL: No!
Lisa: Yes, and that's what confused me. [
wanted to figure out why someone that
small excited me so much more than
someone I had been with for years.

L
How important is dick size?
ANNETTE: I know men would hate to hear
this because it confirms their worst fears,
but I've definitely had the best sex with
men who are large. Maybe they have
more confidence when they're large.
sHERRY: Oh, come on. It's not really so
different when they're small. You just
don't feel as full, that's all.
CHERYL: Sometimes when they're shorter

and smaller, they come out when you
don't want them to. If you move the
wrong way, they pop out.
ANNETTE: Well, I hate it when they apolo-
gize for being small. I mean, what are
you supposed to say?
Lisa: You know how guys are. They're so
Insecure. A
SHERRY: But it's really not quantity—it’s
quality. Besides, for me at least, bigger
1sn't necessarily better when it comes to
oral sex. I don't have a big mouth, and
it's just not comfortable for me with a big
penis in there. I feel like I'm choking.
Lisa: Guys who are young and hung—
they don't know what to do with it. They
think they're just supposed to slam it in.
TrisH: Right. Just because they're large
doesn’t necessarily make them good.

°
So if size really isn't crucial, what is the most
important atiribute for a lover?
CHERYL: How long they can go. Stamina.
TRISH: Their desire to please.
SHERRY: Tenderness, sincerity.
Lisa: The way he looks.
sHERRY: No—the way he looks at you.
ANNETTE: Right. He has to be constantly
aware of you and where you are. He has
to want to do things with you, not lost in
his own world.
paywa: I like a guy who smells good.
Smell is critical.
ANNETTE: Not those guys who pour on
cologne?
DAYNA: Mo, their natural smell.
uisa: They have to be tall and big. They
have to have presence. And there’s
kissing. If he can't kiss, I can’t go any
further.
payna: A lot of foreplay. I need a lot of
touching. And I want him to tell me I'm
hot, that I'm gorgeous.
ANNETTE: I want him to be able to laugh
in bed. Not to think his coming is the
Second Coming,
TiNA: Friendship is the bottom line. You
care about a friend, no matter what.
SHERRY: The best lover is obviously the
one who loves you.

.
Have you ever dealt with a reluctant male?
pavia: I had a guy who didn't kiss me
until the sixth date. I had already decid-
ed if he didn't kiss me on that date, he
was definitely gay. He turned out to be
one of the best kissers. I guess he was
just warming up or something.
sHERRY: [ was with one guy who took so
long that I began to think of it as a
friendship. By the time he made his
move, I was appalled. I had put those
feclings away.
ANNETTE: S0 how soon do they need to
make the move?
cHERYL: First date. Otherwise there's no
second date. If he doesn't, I think there's
something wrong. I'm not aggressive
enough to say, “Hey, let’s go fuck.” But 1
can do other stuff.
TRISH: Like?
cHERYL: Like talking about it all the ime
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until they make the move. I once talked
to a guy about blow jobs nonstop until he
finally broke down.

.
Have you ever given in lo a guy who was frres-
suring you to have sex?
TINA: No.
TERI: No way. Never. It would make me
more determined to walk away.
TRISH: My very first time, I was under
pressure. | was eighteen and he told me
in no uncertain terms that he would
leave me if I didn't do it.
SsHERRY: Haven't we all gone further than
we intended to under pressure? You
think you're just going to kiss, then you
get tired of pushing away his hands.
ANNETTE: Why do men think that just
because you let them kiss you, they have
free reign to fuck you?
SHERRY: It's infuriating. I recently had a
date with this guy who came over to my
place with a bottle of champagne and
carry-out Chinese. Things started off
great. Then he began to kiss me. Five
minutes later, this supposedly great guy
turned into an octopus. He insisted that
he couldn’t just kiss me, that he got o
excited and it hurt.
CHERYL: It hurt?
sHERRY: Right: blue balls. And after only
five minutes. He went on and on about
how this was a guy thing, and then when
I told him he couldn't spend the night,
he tried to negotiate with me. He an-
nounced that a hand job would be a nice
COmpromise.
TRISH: Did you come to any agreement?
SHERRY: Yeah. He agreed to get out of my
apartment and [ agreed not to tell every
girl in town what an asshole he was.

®
What do you think happened at the Kennedy
compound that night in Palm Beach?

Lisa: She was stupid and she teased him.
She got to a point where she didn't want
to go any further, and he had already
gotten to a point where he wanted it.
TrisH: Maybe she didn't want to play the
game as long and hard and furious as he
did. Sometimes guys can be forceful.
DAYNA: Isn't that rape?
SHERRY: Both of them were drunk. When
a girl says no, is he going to listen when
he's been drinking? Maybe she doesn't
even remember what she said.
Lisa: [ don't think it was rape. That type
of person isn't going to go out and rape
somebody.
ANNETTE: Are you kidding? People like
that get whatever they want all the time.
They're on a power trip.
CHERYL: William Kennedy Smith went
out to have a good time. He met some-
one who he felt was inconsequential but
interested in him and he decided to take
things as far as he could. Maybe she was
looking for a relationship and he saw her
as a commodity that was available in his
territory. He felt that he could do what-
ever he wanted with her.
TERI: I definitely think he raped her. No-
body except a masochist would put her-
self through what she's been through.
No woman wants her underwear shown
on television.

°
Has AIDS changed the way you pick pariners
and what type of sex you have?
CHERYL: It's put a real damper on things.
[ like sleeping with different men—I en-
joy sex—but you can’t just go out and
fuck someone anymore. Now you have
to worry about what he's got. It sucks.
paYNA: You need to have the ultimate
trust in someone. You have to know
about their history.
TRISH: Their old girlfriends. Ex-wives.
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ANNETTE: There have been times I've
thought, Maybe I just won't get involved
with anybody. Or maybe I'll go back to
my ex-husband and have great sex and
a shutty life.
TrisH: I'm terrified. Greg's not twenty-
five anymore and he's not out boffing
every chick in town. But he did go wild
after his divorce.
pAYNA: Don't you use condoms?
TRISH: We do now, but we didn't for a
very long time.
paYNA: Why not?
TRISH: He wouldn't.
DAYNA: So what's the point? Why use
them now?
TRISH: Because it may not be too late. It
doesn't hurt to be safe.
sHERRY: I'd never have sex with anyone
unless he was wearing a condom.
TRISH: But 1t's not always that easy.
ANNETTE: What's so difficult? Tell him he
either wears one or he goes somewhere
else to get it.
TiNA: | think condoms are disgusting. I'd
rather stick to one person I really like
and chance it than use one of those.
sHERRY: Would you at least ask a guy to
get tested?
TINA: No, I'd like to think my judgment
was better than that.
cHERYL: How would you say that any-
way? "I have this friend down at the local
AIDS testing center "
payNa: What if your judgment was
wrong, Tina?
TiNA: Then I guess it's too late.

°
Can you have really hot sex with someone you
sleep with all the time?
TRISH: It all depends on the chemistry.
With Greg, it's hot every time because
we're the same kind of sexual people. 1
could sleep with him seven nights a week
and it would never be boring.
ANNETTE: It's important that you beth
like the same things. It was great with
Tony every ume because we both liked it
rough and hard and rowdy—none of
this passive stuff.
CHERYL: But face it, things get boring.
You have to be into each other for great
sex, and how often does that happen?
SHERRY: Sex is more like an ebb and flow,
a cyclical pattern in a relationship. As
much as I'd like a happy, uninterrupted
sex life, it's unrealistic to assume that
there won't be times that aren't com-
pletely satisfying. But those times could
be clues that there are other problems
that have to be looked at.

e
What's the one piece of advice you'd give men
about pleasing women?
TrIsH: What they really need to learn is
the art of seduction. A man needs to
make a woman feel like he really adores
her, even if he's faking it, you know, like
gigolos do. He should make her feel like
she's the most beautiful girl in the world.
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“No—he's here for the rowing. I'm here for the screwing.”






DONISTIC 153

owr loving salute to the all-american housewdfe

E HEAR a lot these days about the tyranny of the home, that housewives are the
last unsung oppressed people in America. That women who choose to have a
family and decide to care for it themselves are condemned to drudgery and the
horrors of daytime TV. Well, the remarkable ladies on the next eight pages are
here to tell you: A woman's place in the Nineties is wherever she wants it to be.

And, for many, that place is home. However, being a housewife means more than “staying

at home, baking cookies and having teas,” as Hillary Clinton put it. We have always sus-

pected that some of the sexiest women we knew did not live next door. Some lived in the

same house. And, given the response that we received following the television movie

Posing, we're not alone, In case you missed it, Posing was based on the experiences of three

women, including a suburban housewife who appeared in Playboy. One Michigan house-

wife who could relate

explains thus: “Mother-

hood isn't always con-

ducive to feeling sexy, so

a woman has to do all she

can to feel good about

herself.” For these ladies,

that includes everything

from staying in shape

(there are roller skaters,

equestriennes and belly

dancers among them)

to shopping for lingerie.

And, as 1t did for the

character in FPosing, 1t

also includes modeling

for Playboy. Hundreds

of full-time wives and

mothers responded to an

ad that appeared in the

December 1991 issue of

the magazine announc-

ing plans for this picto-

rial. One New Jersey homemaker wrote: “1 think it's great that Playboy has decided to pay

tribute to all the moms out there who aren't actresses, models or famous—just women who

are doing great jobs raising their families, yet haven't lost sight of their individu-

ality, femininity and sensuality.” Our sentiments exactly—that's just what we had in mind.

You couldn’t keep Indiana mom Riley Bee [opposite and above] away from home with her two
young children. “| do all that domestic stuff ond | love it. | feel so lucky to be able to roise my
children myself,” she says. And after this five-foot-ten-inch beauty tucks the kids in for the night,
she turns her attention to her husband. “We met eleven years ago. We're pertect partners.”




Kimber Staren (leff) gets the royal

treatment every day at home. “My
husband is wonderful,” she says.
“He is sensitive to my feelings and
supports everything | do.” Above,
Kimber gives her husband, Ted, a

reason to hurry back to their subur-
ban Chicage home. Texas beauty
Elisa Berrios (below) is never behind
the eight ball when it comes to taking
care of her two-year-old daughter,
Brooke. We'll let her husband, Tino,
explain: “Brooke couldn't ask for
a better mom."” And what about her
being in Playboy? “It will get her

some much-deserved recognition.”
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“Ever since | was a little girl sneaking
peeks at my Dad's Playboys, |'ve
wanted to be one of the beautiful
women on your pages,” Staci Way
Epperson (above) wrote to us. Staci,
putting in time with her Soint Bernard
(right), is used to animals. “We have
a pet chicken nomed Mabel, two rott-
wailers and three horses on our

ranch in northern California.” Skydiv-
ing enthusiast Cindy Swenson (be-
low) completed a 9500-foot jump
right before she found out she

was pregnant with her son, Cody.
Here, the Pennsylvania housewife
dives into the family finonces.
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We wish they all could be Califernia wives. Beverly Murphy [obove lefi) and Debbie Kline ([above right) have been friends for nearly a
decode and are inseparable. “We both have two girls,” Beverly tells us. “We do everything from throwing birthday parties to reading

bediime slories. We wipe runny noses and dry teary eyes. We fix healthy lunches and wish our kids could always be this happy and
never grow up.” These tweo friends are so close they consulted on baby nomes and each nomed one of her doughters Kelly.
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Lisa Best (below and right] may not lock like the mother of a
12-year-old doughter but she sure sounds like one. "My beau-
tiful, perfect daughter is a straight-A student who excels at
every sport she fries,” Lisa says, acknowledging her ewn bias.
Lisa's husband, Pater, is a California fire fighter.

Susan Roule (left and above) and her husband, Micheel,
play coed volleyball and softball, but this fall she'll hit the
books. “| want to get o degree in nutrition,” says this
Michigan housewife, “but I've waited because | wanted

to be home during my son's first two years of development.”




Yes, Mary Heath {left and abova) does do
windows and a lot of other things at her
rambling farmhouse in Oregon. Renovat-
ing the place and "making it bloom”™ iz
actually a project the whole family enjoys,
says Mary. Her family includes her fiancé,
two kids from a previous marrioge and
her parents, who live a mile down the
road. Those who claim that a woman con't

have a great shape after childbearing
haven't met Jan Lawrence (below). “My
body is better now than before | had my
kids,” soys the full-time mather of two
frem lllincis. “l compete in bikini contests
with women younger than | am and

sfill come in in first place.”




Texos housewife Lois Kay de Armas (left)
loves to paint, claiming, “My artwork causes
people to look twice.” We think Lois is a head
turner, too. She wants to “live life to the
tullest ond be the best wife and mom ever.”
“Just because you're a wife and mother
doesn't mean you lose your sense of sexuali-
ty." says Mew Yorker Elaine Marks [obove).
“All my life, I'd dream of two things: being o
wife and mother and being in Playboy.”

If any charitable soul out there would like

to help Califernia heamemaker Cheryl

La Carriere (below) pick up her groceries,
the line has already started forming
somewhere to the left.







A 3B-yvear-old mother
and—believe itl—grand-
mother, Californian Shelley
Handley (far left) has three
children. She has worked
as a house painter and
construction worker, enjoys
landscaping, photography
and scuba diving and
“loves life. All of it, every
day.” Mew Hompshire
homemaker Gail Walleston
(near left) prefers to call
herself a domestic engi-
neer, perhaps because
you'd need a degree in or-
ganization to manage her
schedule. Aside from taking
care of her own two chil-
dren, Gail baby-sits for oth-
er working moms, volun-
teers at her doughter’s
school and ot the YMCA
and is a partner in her hus-
band’s home-based mar-
keting-consulting firm. Her
husband tells us she enjoys
reading the articles and in-
terviews in Playboy "but is
very intimidated by the pic-
torials.” Qur cover girl,
Margie Murphy (below and
right), is a part-fime busi-
nesswoman who's pulfing
her love of animals to work
by opening a superstore for
pets near her Florida
home. And last but hordly
least, Kentucky sweetheart
Suzanne Stuart (bottom
leff] says her husband,
Jorge, "reads Playboy reli-
giously.” With this issue,
Jorge should be in heaven.







“What a coincidence, stranger. I, too, prrefer not
to sit with my back to the door.”




Another thing about being the designated driver—IDm the
only one who gol laid!”




. it was an earthquake.”
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A Rae of Light

Leggy actress SHANNON RAE has been around—irom Wayne's
World at the movies to Firchouse's music video Love of a Lifetime
to ads for Frederick's of Hollywood. Now, here she is. Lucky us.

GRAPEVINE

Braga Rights

Actress SONIA BRAGA is her own woman. She takes movie parts
only when she believes in the scripts. Seen most recent-
ly on the big screen in Havana and on cable last

Lisa
Switches
Hats

Violinist LISA
GERMAMOD tours often
with John Mellencamp

and played with Billy
Joel, Bob Seger and In-
digo Girls. Her first so-
lo LR, On the Way
Down from the Moon
Palace, showed off her
writing talent. She's
working on num-

ber two now.

year in The Last Prostitule, Braga can
draw a crowd just by getting
dressed up,




The James Gang

British rockers JAMES’s fourth studio album,
Seven, is finally catching on in the U.S. Two of
the singles are breaking on the charts. Now
you can catch them in concert. Why have
they persevered? “Songs would appear. Won-
derful songs. That's why we kept going.” Wel-
come, James.

Tally’s Extra Points

TALLY CHANEL graced
the cover of a 1990
Playboy's Book of Lin-
gerie and appeared
on  Showtime in
Knockouts and in
music videos for

Kix and David

Lee Roth. In
Grapevine,

she is playing

with the pros.

£ mi e

Heather
and
Yon

HEATHER TUSCANY
was a Page Three girl.
She's moved on to an

ABC movie, Heroes and
Villains—The Beach
Boys Story, and a music
video for Skid Row. We
know they all can’t be
California girls.

Pearls for Earl

Look out mainstream pop
divas, STACY EARL is a
newly discovered gem.
Her seli-titled LP has al-
ready yielded two top-20
hits, Love Me All Up and
Romeo and Juliet, on the
singles charts. Recenlly
recognized by the Boston
Music Awards as the rising
star of 1992, Stacy proves
that a big voice and a
- beautiful face are a win-
. ning combination. They
. work great for us.




SOMERS IN THE CITY

The House of Seagram’s latest contribution to
the premium-gin market 1s Somers, a hght,
crisp, 70-proof Briush potable with a hint of
citrus and other Havors named after the Eng-
lish explorer and founder of Bermuda, Sir
George Somers. A game of croquet goes well
'I.'I.'il:ll i | :'_';[IIT]{"I'?-. ;II'IHI l"]li[’, ;tTl{l i | H-[}I'Ill.:'l'h rl't'.l['[II”II
puts a nice twist on a summer’s eve. Currently,
vou can find Somers only in parts of Connecti-
cut, New Jersey and west Los Angeles, but it
should be available nationwide soon.

NIGHT SIGHT

Night Driving glasses are to the dark hours
what sunglasses are 1o daylight. That is, their
special amber-tinted lenses are supposed 1o
brighten your view by as much as 30 percent
while cutting the glare of oncoming headlights.
They work well in snow, rain or fog, too. Blue
Seas Treasures, PO. Box 6765, Metairie,
Lowsiana 70009, sells Night Driving glasses
and clip-ons tor 518 each, postpaid. Onward
into that dark mght—sately.
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MADEIRA AND LAMBS’
BALLS, MY DEAR?

Back in 1952, Norman
Douglas wrote Venus in the
Kitchen, subtitled *Recipes
for Seduction,” under the
nom de plume of Pilalt Bey.
Now Halo Books in San
Francisco has reprinted the
classic in a soficover edition
that includes an introduc-
tion by Graham Greene.,
While we can't attest to the
aphrodisiacal power of a pie
of bulls’ testicles or spar-
rows' brains served in a
chickpea broth, Douglas’®
after-love drink, consisting
of maraschino hqueur, egg
yolk, cream and brandy, did
go down nicely in one gulp.
Oysters in champagne and
mutton cutlets with cognac
also were mighty tasty, but
we took a pass on the eel
soup and fritters of elder-
flower, thank you. Call Halo
at 415-981-5144 and get
cooking for only $15.95,
postpaid, you horny dewil.

THE GREENING OF BLUE HAWAII

If you want to see what kind of establishment $600,000,000 will
buy you in Hawaii these days, check yourself into the Grand
Hyatt Wailea Resort & Spa on Maui. Would you believe a nine-
story atrium hlled with more plants and flowers than were prob-
ably in the Garden of Eden, a 2000-foot river pool featuring the
world's only water elevator and a Polynesian restaurant that
“Hloats™ on a 700,000-gallon saltwater lagoon filled with 2000 va-
rieties of tropical fish? This ain’t no Motel 6, Marty. Plus, there’s a
50,000-square-foot spa, a Japanese restaurant where you can or-
der the 14-course kamseki dinner for $500 and a private club with-
in the hotel that has each room staffed with a butler. Prices for a
double begin at 3280 a mght. For reservations: 808-375-1234.




TREASURE OF THE TA]

Arthur C. Clarke, author of 2001: A Space
{dyssey, has been on the track of sunken
treasure for years. Now he and Capitain
Carl Fismer of the Spamish Main Treasure

Company have announced their discovery

off the coast of Sri Lanka of about 3000
silver rupees from the year 1702 that were
originally minted for the family that built
the Taj Mahal. Prices range from $1297
for a rupee to $1997 for one with blue
moonstones set in a half-ounce gold bezel
and include a certificate of authenticity,
Call 305-451-5225 for more information.

FOR CHOCOPHILES ONLY

Death by Chocolate: The Last Word on a Con-
suming Passion s a cookbook to die for. In
it, Marcel Desaulniers, the executive chef
and co-owner of the Trellis Restaurant in
Williamsburg, Virginia, serves up more
than 80 killer recipes for everything from
Deep Dark Chocolate Fudge Cookies to
Death by Chocolate, a ten-pound cake
made of seven layers of chocolate. Death,
which is pu]ﬂi:-.l'u.;d |J1l,' Rizzoli, costs §25
and is chock-full of color photos of
delicious-looking desserts.

SOMETHING TO
BEEF ABOUT

Homer didn't buy any beel

jerky on The Simpsons because

it was "too salty.,” But Homer
obviously hadn't tasted the
Jerky Hut's jerkies. Its jerkies
range from a Cowhoy Style
Soft Salt Cure to a Chernobyl
Total Meltdown. And Jerky
Hut also mail-orders terrihic
beel sausages, turkey-breast
snacks and beel pepper sticks.
Prices range from $8 for a
quarter-pound of Chernobyl to
$24.95 for a pound of Hot
Nugget Soft Sweet Cure. A call
to 800-2eF-1rky will get vou
all the detals. I you're really
hot tor jerky, Jerky Hut fran-
chises are available, too,

GOING BATTY

Batman the Ride, “the world's first and only '-iLJ\Ijl_.I!'IlZ_IL‘{‘I. outside-
looping, nothing-below-your-chair-but-air thrill ride,” has been
CArrying scr -.'.m:ung thrill seekers along 2700 feet of track at Six
Flags Great America in Gurnee, lllinois, all summer. And if you
haven’t experienced this 50-mph, two-minute journey to he Il high
above a replica of Gotham City, do so before the par k closes Sep-
tember 27. You'll be riding in chair hift-type vehicles that whisk
you through a "heartline spin™ at zero gravity—just ike Batman.

ON THE TRAIL AGAIN

TV's longest-running cattle
drive, Rawhide, is now available
on videotape, and in case
vou've forgotten, it was

the show in which a sull wet-
behind-the-ears actor named
Clint Eastwood starred as
trail ramrod Rowdy Yates.
Through a subscription series
only, Columbia House Video
Library is selling the first two-
episode tape of Rawhide: The
Collector’s Edition for $7.40,
postpaid, with VHS videocas-
settes of subsequent Rawhide
shows (each containing two
one-hour episodes) available
for $22.40. Call 800-638-2922
to order. Head "em up.




NEXT MONTH

F‘.S-E.I; M PREVIEW

BODY THIEF

SISTER SOULJAH SETS THE RECORD STRAIGHT WITH
A RAP ON RACE, FEMINISM, VIOLENCE AND WHAT SHE
REALLY THINKS OF MICHAEL JACKSON IN A SURPRISING
PLAYBOY INTERVIEW

“CRY INCEST"—FROM THE MOUTHS OF “INNER CHIL-
DHEN® COME CHARGES OF SEXUAL ABUSE. ARE THE MEM-
ORIES TRUE OR ARE THEY IMAGINED?—AN INVESTIGATIVE
REPORT BY DEBBIE NATHAN

“THE GREYHOUND"—IT WAS SUPPOSED TO BE A LITTLE
JOKE ON THE LOCAL DON, EUT NABBING HIS PRECIOUS
POOCH TURNS OUT TO BE UNEXPECTEDLY TRICKY—BY
COLLEGE FICTION CONTEST WINNER DANIEL LYONS

“FUNNY GIRL"—LET'S HEAR IT FOR STAR SEARCH COMEDY
CHAMP FELICIA MICHAELS, THE STAND-UF COMIC WITH A
VOICE LIKE MINNIE MOUSE AND A BODY THAT JUST WON'T
QUIT—A LIVELY PLAYBOY PICTORIAL

“THE TALE OF THE BODY THIEF"—ON A WORKING VACA-
TION IN MIAMI, A BLOODTHIRSTY SEDUCER STALKS A SERI-
AL KILLER—AN EXCERPT FROM THE LATEST CHAPTER IN
ANNE RICE'S VAMPIRE CHRONMICLES

FLNY GIEL

TIM (THE PLAYER) ROBBINS, RENEGADE ALTAR BOY FROM
GREENWICH VILLAGE, HAS BECOME ONE OF HOLLYWOOD'S
HOTTEST PROFPERTIES. HE DIVULGES HIS FEELINGS ON
MOVIEMAKING, GARTER BELTS AND PARENTHOOD WITH SU-
SAN SARANDON IN A FASTBALLING “20 QUESTIONS®

“BORN TO BE MILD"—YOU KNOW HIM AS A VERY FUNNY
PERFORMER AND SAVIOR OF THREE OSCARCASTS. IN MA.
SATURDAY NIGHT, HIS DIRECTORIAL DEBUT, BILLY CRYSTAL
BRINGS HIS ALTER EGO, BUDDY YOUMNG, JR., TO THE
SCREEN—A PLAYBOY PROFILE BY JOE MORGENSTERN

“GO0D GONZO—NOT AGAINI"—YUR THAT BAD BOY OF
ASPEN, HUNTER &. THOMPSON, DUCKS THE MORTARS IN
HIS COLORADDO FRONT YARD TO LOB A FEW SHELLS OF HIS
OWN AT THE ELECTION'S SO-CALLED CANDIDATES—ARTI-
CLE BY CRAIG VETTER

PLUS: DON'T MISS "GIRLS OF THE BIG EAST"; "PLAYBOY'S
FIGSKIN PREVIEW,” OUR ANNUAL (UNCANNY) LOOK AT THE
COLLEGE FOOTBALL SEASON, BY GARY COLE; THE BEST IN
BACK-TO-CAMPUS FASHIONS, BY HOLLIS WAYNE; THE LAT-
EST ON DCC—DIGITAL COMPACT CASSETTES; FUTURE TVS
IN “STAR SETS: THE NEXT GENERATION™; AND MUCH MORE




