1 INDIANA JONES & THE TEMPLE OF DOOM
Plus The Rest 0f 1984’s Hottest Films

$2.95 U.S./$3.50 CANADA

APRIL NUMBER 81

GREYSTOKE ., S From JEHNLS & WYDE To £

The Ultimate Tarzan " TV’s CHOPPER WARS

Ea
o

Swings Into Action T MU THuNDER?
DAVID GERROLD Al
Previews tasy Meets 'non
THE 7 ALAND %
SEARCH o y FOSTE

FOR 7 STAR WARS'
sp o CK / 4 Outspoken

j,. -
ot b o\ SR
e - \
Sy \::Vellst
: 5
~ )
* LY

1 >
2 . “3
“ - " _ 3 4 . - g -
S . v s X PN
Invades The ¢ £y ‘
President’s . ' h
al). . -

" "

o B 3 . ..

5 . LY [y

; .

[ POSTER: STAR TREK I

v | THE WRATH OF KHAN 4



BE PART OF
| THE

ROCK VIDEO
4 EXPLOSION!
e\ SUBSCRIBE
S TODAY!

Rock Video is the magazine
of today—brand new and
happening this very minute!
More color photos than
any other rock magazine—
plus 4 giant color posters
in each issue! Star
portraits! Scenes from
your favorite videos!
Rock Video brings
you the latest rock
video news, exclusive
interviews with
the biggest rock
stars—plus regular
MTV coverage!

FOR A LIMITED TIME ONLY! FREE T-SHIRT!

If you subscribe to Rock Video right now, we will send you FREE a
handsome black T-shirt with the Rock Video logo in white.

R $9.98 value—yours free!

B Send cash, check or money order to: Lamplight Enterprises, Inc.

Y Newsstand price (12 issues) - $27.00 = 475 Park Avenue South New York, NY 10016
Regular T-shirt price - 9.98 J Please enter my subscription to ROCK VIDEO for 12 issues and
A $37 value—yours for only $21.98! N send me a FREE Tshirt in size
OVER $15 OFF!! 1 O small [J medium [ large [ extra large
- = | have enclosed $21.98 ($26.98 Foreign)—special subscription rate.

|----------Clip or Copy mm mm mm mm e o 0




- STAPIOG .

science Fiction Classic #16

: star Trek l1—
The Wrath of Khan

e




APRIL 1984

ok

THE MAGAZINE OF THE FUTURE

DEPARTMENTS The Page 59, 6 David Gerrold & Trek lll—Page 56
SCIENCE FICTION CLASSIC /16 : . W ‘

"Star Trek ll—The Wrath of Khan"_Gatefold
FROM THE BRIDGE : 7

COMMUNICATIONS
LettersFromOurReaders.__~ 8

LOG ENTRIES
Latest News From The worlds
Of Science Fiction & Fact . 1

SPACE-AGE GAMES
"This Sporting Life"” 16

L.A. OFFBEAT
“Airwolf" & “Blue Thunder"
Fight TV.Chopper Wars. 38

FAN SCENE
The World Fantasy Convention

DAVID GERROLD
“Star Trek IlI"—An Exclusive 56

CONVENTION CALENDAR 57
CLASSIFIED INFORMATION 64
LASTWORD 68

FEATURES

GREYSTOKE
Director Hugh Hudson On Creating
The "Ultimate” TarzanMovie_ 19

THE TARZAN CHRONICLES
Follow The Jungle Lord’'s Adventures
Through The Decades 24

DREAMSCAPE
Are You Ready For Psychic Assassins
& Subway Mutants? 28

THE SF OSCARS
The Genre Award Winners, From
"Dr. Jekyll" to "E.T." 32

SAMURAI CAT
Feline Savagery In A Parody Universe

BUCKAROO BANZAI
A Rock'n'Roll Renaissance Hero
Saves The Galaxy asa

ALAN DEAN FOSTER
SF Filmdom's Ace Novelizer
Discusses His Craft 51

FRED WARD
On "Screwing The Pooch" & Other
Cinematic Achievements 59

VERONICA CARTWRIGHT iy
Chats About Aliens, Body Snatchers S——
& Having "TheRightstuff' &2 Dreamscape—Page 28

STARLOG is published monthly by O'QUINN STUDIOS, INC., 475 Park Avenue South, New York, N.Y. 10016. STARLOG is a registered trademark of O'Quinn Studios,inc.
(ISSN 0191-4626) This is issue Number 81, April 1984 (Volume Seven). Content is © Copyright 1984 by O'QUINN STUDIOS, INC. All rights reserved. Reprint or reproduc-
tion in part or in whole without written permission from the publishers is strictly forbidden. STARLOG accepts no responsibility for unsolicited manuscripts,
photos, art, or other materials, but if freelance submittals are accompanied by a self-addressed, stamped envelope, they will be seriously considered and, if nec-
essary, returned. Products advertised are not necessarily endorsed by STARLOG, and any views expressed in editorial copy are not necessarily those of STARLOG.
Second class postage paid at New York, NY and additional mailing offices. Subscription rates: $27.49 one year (12 issues) delivered in U.S. and Canada, foreign sub-
scriptions $36.49 in U.S. funds only. New subscriptions send directly to STARLOG, 475 Park Avenue South, New York, NY 10016. Notification of change of address
or renewals send to STARLOG Subscription Dept. P.0. Box 132, Mt. Morris, IL. 61054-0132. Printed in U.S.A.




STAPLOG [iholio guidehooks

RARE BOOKS! 8'4” x 11” FORMAT! HIGH-GLOSS PAPER!‘

FAN'I’ASTlc 3-D, $11.95
96 pages. 3-D viewers!

STAPLOG wnis wcionn

TV EPISODE GUIDES

SCEENCE RCTION, ADVENTURE AND
SUPERHEROES

TV EPISODE GUIDES, VOL. |
$7.95, 96 pages. Plots, etc.

wn--
FHH[]B“DI[} ,
i

IO
3>y Yy

FANTASTIC WORLDS $8.95
96 pages, over 200 photos!

SCIENCE CTION

SPACE ART $8.95
(Deluxe $13), 196 pages.

TOYS AND MODELS, $3.95
24 naaes for collectors!

o
v

"

SPECIAL EFFECTS, VOL. |
$8.95, 96 pages, full color.

SPECIAL EFFECTS, VOL. Il
$8.95, 96 pages of FX.

SPECIAL EFFECTS, VOL. Il
$8.95, 96 pages. FX, etc.

ALIENS $7.95
96 pages, over 200 photos!

ROBOTS
F

TV EPISODE GUIDES

TV EPISODE GUIDES VOL. Il SPACESHIPS | $2.95 SPACESHIPS I, ROBOTS
$8.95, 96 pages. Photos. 34 pages, over 100 photos! $8.95, 96 pages. Enlarged. $7.95, 96 pages, full color
STAPLOG il miseboo Wm-.u STAPLOG i paskctos

VILLAINS $3.95
34 pages, full color

HEROES $3.95
34 pages, all your favorites!

WEAPONS, $3.95
34 pages, full color

Available at Waldenbrooks, B. Dalton and other fine book
stores, of order directly, uslno thiscoupon.
HEROES FANTASTIC
VILLAINS . 3D
SPACESHI
WEAPONS .
TOYS & MODELS

Add postage to your order:
Send to:
STARLOG Press.

475 Park Avenue South
New York, NY 10016

totalenclosed: S

NYS residents add sales tax
Please allow 4 to 6 weeks for delivery of 3rd Class
mail. First Class delivery usually takes 2 to 3 weeks.

SPACESHIPS Il
(new enlarged edition)
TV EPISODE
GUIDES, Vol Il $8.95
ALIENS .. §7.95
___ FANTASTIC
__WORLDS ......... $8.95
__ROBOTS

SPACE ART
ular Edition .
uxe Sllpcose

Edmon v Ay

Name

SPECIAL EFFECTS Address
e OHITYE % =

—Vol. Il. .. 98, City
Vol i

State = : 2 NG

ONLY U.S., Australia and New Zealand funds accepted
Dealers: Inquire for wholesale rates on Photo Guidebooks

NOTE: Don't want to cut coupon? Write order on separate piece of paper




STAPLOG

Business and Editorial Offices:
0'Quinn Studios, Inc.
475 Park Avenue South
New York, NY 10016

Publishers
NORMAN JACOBS
KERRY O'QUINN

Associate Publisher
RITA EISENSTEIN

V. P., Circulation Director
ROBERT R. RACHOI

Assistant Publisher
MILBURN SMITH

Editor
HOWARD ZIMMERMAN

Art Director
W. R. MOHALLEY

Managing Editor
DAVID MCDONNELL

Science & SFX Editor
DAVID HUTCHISON

Associate Editors
ROBERT GREENBERGER
LESLIE STACKEL

Associate Art Director
NEIL HOLMES

Senior Designer
DENISE LEWIS

Art Staff
MARILYN PIERCE
GEORGIA KANELOUS

Photographer
JOHN CLAYTON

columnists
DAVID GERROLD
LENNY KAYE

Financial Manager: Joan Baetz

Production Assistants: Andrea Passes, Christo-
pher Kwiath, Eddie Berganza, Shawn Hodes,
Nicholas Diaz, Elizabeth DeJesus, Teresa Pariselli

contributors: Jill Bauman, Dick Brooks, Thomas
McKelvey Cleaver, Eddie Egan, Mike Flynn, Tim
Fuller, Sid Ganis, Lee Goldberg, Jean Goodwin,
Donald Grant, Cynthia Grisolia, Alison Hanau, Chris
Henderson, Chuck Jones, Jay Kay Klein, George
Kochell, Jean-Marc Lofficier, Randy Lofficier, Craig
Miller, Ellen Pasternack, Tom Phillips, Ann Marie
Riccitelli, Marcia Robertson, «Jill Roland, Reid
Rosefelt, Steve Saffell, John Sayers, Dan
Scapperotti, Jim Sirmans, Chris Steinbrunner,
Anne Thompson, Bill Thompson, Susan Trembly,
Jeff Walker, John West.

About the Cover: Christopher Lambert is the
apeman in Greystoke: The Legend of Tarzan of

|

the Apes, (see page 24), an epic directed by Hugh |

Hudson (see page 19) while Harrison Ford as

Indiana Jones welcomes 1984's other blockbuster |

films, all coming soon (see page 12).

INDIANA JONES PHOTO: COPYRIGHT 1984
LUCASFILM LTD.

GREYSTOKE PHOTO COPYRIGHT 1984 WARNER
BROS.

TREK Il PHOTO: COPYRIGHT 1982 PARAMOUNT
PICTURES.

For Advertising Information: (212) 689-2830

Advertising Director: Rita Eisenstein

Classified Ads Manager: Eileen Dempsey

FROM THE BRIDGE

You're Invited!

ast year, I attended about 20 science fiction, comics and other types of conven-
L tions—more than one a month —all across the country, from Seattle to Mempbhis

to Toronto (just north of the border). I had a great time! I talked with scores of
fans, met new friends and learned a great deal.

But, this year, I will attend only three conventions.

Some of you already know the reason why. Our publishing company has teamed with
Creation Conventions, an organization which has been producing fan events for more
than 10 years. We decided to combine their expertise in managing live gatherings with
our expertise in pleasing fans, in order to produce a series of major conventions which
will be unique, worthwhile and tons of fun! '

So, this year, I will attend on/y our own conventions. (One exception: OmniCon V,
held in Miami in February. I accepted months ago, and I love the gang down there so
much—Paul Cordsmeyer and his dedicated staff—that I just couldn’t say no.)

Right from the start, I was determined that any convention with our magazines’
names attached would have to be different. And they will be. Our programming will be
carefully planned and original (not the ordinary stuff), our guests will be selected
because of their professional accomplishments, their eye-to-eye relationship with fans,
and their personal qualities (no one who’s aloof, cold or egotistical), and our scheduling
will be professional (not the usual chaos).

Even the name is different. We aren’t calling them conventions (because they aren t);
they are celebrations, and the name is ‘“The Official STARLOG Science Fiction, Hor-
ror and Fantasy Festival.”” They are presented by the staff of FANGORIA,
CINEMAGIC and STARLOG magazines, and editors from all three publications will
join me at each Official STARLOG Festival. They will be there to meet you, the
readers, and talk with you in person.

Each magazine will hold a film festival (in the case of CINEMAGIC, we’ll screen the
best winners from the Short Film Search), and we will feature ‘“Major Studio Preview
Presentations,’’ both days, for movies such as Indiana Jones and the Temple of Doom,
The Last Starfighter, 2010—The Odyssey Continues, Dune, Supergirl, Star Trek
III—The Search for*Spock and other important future films.

We will have a special ‘‘3-D in Film”’ presentation, and everyone will get his/her own
pair of free 3-D glasses. We will have ‘‘Career Workshops”’ in SF writing, illustration,
and other categories, taught by some of the country’s top professionals. We will have a
“Museum Gallery”’ featuring original paintings from the STARLOG collection and pre-
production art from major movies. Of course, we’ll have celebrity panels, video and
slide shows, demonstrations of makeup and special effects, entertainment, merchandise
for sale, games, contests, prizes and souvenirs for everyone.

But the main thing you’ll take away with you is nof something you can hold in your
hand. You see, my most profound goal for the Official STARLOG Festivals is that we
create an emotional structure to the whole weekend, so that you will leave feeling
refreshed, informed and inspired.

If you remember reading my account of the Ultimate Fantasy (STARLOG #64), you
know that I have had some rotten experiences at poorly-run conventions. I guess we all
have. Recently, we asked you, our readers, to give us ideas on what kind of convention
you want, and we have combined those responses with my own ideas, and those of the
magazines’ staffs and Creation personnel. We have created a weekend festival that will
let everyone attending return to everyday life with a new ‘‘tingle’’ in their blood.

This is not the kind of gathering you attend for just one day. Come, join us for the
entire weekend, stay at the hotel, and put yourself in our tender, loving hands. Tickets
will be strictly limited, so I suggest you make plans and reservations right now (see ad-
dress in ad on page 17).

Please consider this public letter as a personal invitation to all my friends who read
and enjoy FANGORIA, CINEMAGIC and STARLOG. I know you’ll find the Official
STARLOG Festival to be a rare and stimulating experience—and I truly look forward
to meeting many new friends and sharing memorable times together. Hopefully, the
best of times. . ..

Kerry O’Quinn/Publisher
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FX CORREX
.. .1 just finished reading STARLOG #78 (which
I enjoyed very much). There is one point with
which I take issue, however.

In his article about the new Indiana Jones film,
Gerard Raymond states that George Lucas revived
the VistaVision process for Star Wars. While Star
Wars certainly made extensive and excellent use
of the VistaVision process, it had never been aban-
doned by visual effects technicians.

Following in Farciot Edouart’s footsteps, Bill
Hansard and Charles Staffle continued to use
VistaVision for full-scale projection backgrounds
prior to Star Wars. The Disney Studios has used
VistaVision continually since the mid-1950s when
Ub Iwerks devised a system for projecting VistaVi-
sion live-action footage into glass paintings by
Peter Ellenshaw and Albert Whitlock. As head of
the Universal matte department, Albert Whitlock
frequently uses VistaVision for ingenious optical
effects, an approach which he adopted 10 years
before Star Wars. About 1965, I designed and
budgeted VistaVision effects for Edgar Ulmer’s
unfilmed Five Billion, B.C. and I used VistaVision
several times prior to Star Wars.

When Bill Taylor and I later met with George
Lucas and Gary Kurtz to discuss the possibility of
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our handling the effects work for Star Wars, one
of my primary objectives was to sell them on the
advantages of using VistaVision. Unfortunately,
George and Gary had already decided that the
Panavision film would use normal (flat) 35mm
background projection plates. My interest in the
Star Wars effects shrank to almost nil when I con-
templated just how fuzzy normal 35mm star
backgrounds would look when blown up to fill the
Panavision format. Fortunately, something or
someone changed the minds of Lucas and Kurtz,
perhaps it was John Dykstra.

The increase in visual effects (including VistaVi-
sion) is certainly due to the Star Wars
phenomenon and while Star Wars used the
VistaVision process admirably, I don’t think
revived is the appropriate word. VistaVision has
never been dead (or even unconscious).

Jim Danforth

Effects Associates, Inc.

Van Nuys, CA

...Inregard to your article on Deal of the Cen-
tury (STARLOG #77), please note the following
corrections: Prior to production of the special ef-
fects, Bruce Logan replaced Jim Vielleux as visual
effects director. The effects were created by
Dream Quest Images, an independent special ef-
fects company, and by Bruce Logan. Contrary to
the statement in the article, Dream Quest is not af-
filiated with Jim Vielleux nor did Dream Quest
have anything to do with Firefox. For the record,
Dream Quest set up a 144-foot motion control
stage and a 128-foot motion control stage to
photograph about half of the visual effects scenes.
The remaining shots were done with front projec-
tion supervised by Bruce Logan on a soundstage
at The Burbank Studios.

In regard to other Dream Quest projects, you
may be interested to note that we are nearing com-
pletion on special effects for Buckaroo Banzai,
which definitely is a science fiction/fantasy pic-
ture. Buckaroo effects will include motion con-
trol, matte paintings, opticals, animation and
other effects. We also did one matte painting for
Dreamscape as a subcontractor to Peter Kuran of
Visual Concepts Engineering.

Keith Shartle

Production Manager

Dream Quest Images

Culver City, CA

MORE HEROIC ERRATA
...I’'m sure you discovered your mistake in
STARLOG #74 when you said Dirk the Daring
lives three lives instead of five. I'm pretty good at
Dragon’s Lair and hoping to see more of it.

Jason Tyus
210 West Caldwood
Beaumont, TX 77706

No mistake. The games are designed so that ar-
cade owners can make specific adjustments,
tailoring the game to their individual needs. Dirk
can live and die any number of times with five as
the limit. The ultimate game tailoring is Atari’s
Star Wars game which allows the owner to change
the number of deflector shields, intensity of blasts
and speed of play.

... A small mistake in STARLOG #74 concern-
ing the movie being made from the book Hiero’s
Journey: what the story is about. Hiero’s Journey
tells the story of Per Hiero Desteen and his quest

to find a computer which will help the Abbeys
rebuild society. Opposing Hiero is the Brother-
hood of the Unclean, who also want the com-
puter—but to use as a weapon against the Ab-
beys. Nowhere, are humans ‘‘struck dumb.”
Also, nowhere in the book did ‘‘large animals rule
the population.” And the story takes place 5,000
years in the future instead of 3,000 years. If they
do make this movie, I'll be first in line to see it!
The book was awesome, and if the movie can con-
vey the same feeling, then it will be greater than all
of the Star Wars pictures put together!!!

Kevin Hall

Route 1 Box 216

Castlewood, VA 24224

...InSTARLOG #76, a glaring error! In the log
entry entitled ‘“Third Doctor Hits American
Screens,’” itis stated: ‘‘Science fiction fansin the
United States savored their first taste of Doctor
Whoin 1978..."" Really? Then, my friends and
I must have been imagining things when we saw
the Doctor—alias Jon Pertwee—in 1974-1975!
The show was aired in early afternoon on our local
then-ABC station. It was cancelled when it did not
attract the same kind of following that reruns of
Star Trek did!

I also take exception to the remark that ‘‘Baker
remained the only Doctor Who American fans
knew. ..’ Sorry, butin 1978 when Tom Baker hit
the screens as the Doctor, I, for one, was thinking,
‘“Who is this person trying to replace Jon Pert-
wee?’’ So many Doctor Who fans I know consider
Tom Baker to be their ideal Doctor. Well, mine is
Jon Pertwee and I hope that those re-introduced
to him will enjoy his performance as the Doctor
as much as I have.

Karen L. Jones

315 Arora Boulevard

Orange Park, FL 32073

... Matthew Waterhouse’s role in Doctor Who s
Adric from E-Space, an alternate universe, not
Adriatic, a body of water off Italy.

Carlton Gordon

PO Box 54

Peck Slip Station

New York, NY 10272

WHAT ABOUT KIRSTIE?

...I’m writing to express my disappointment at
the “‘powers that be’’ who have replaced Kirstie
Alley in the next Star Trek film. What these men
in pinstriped suits don’t realize is that what made
Saavik so popular was Kirstie Alley’s portrayal.
Alley was wonderful as Saavik and it’ll be sad to
see her missing from Star Trek I11.

Henry Gonzalez

3722 146th Avenue SE

Bellevue, WA 98006

...l enjoy your fine magazine, and I appreciated
reading ‘‘Star Trek Braves Obstacles on the Search
for Spock’’ in issue #77, especially because it fea-
tures an old friend of mine, Robin Curtis, as the
new Lt. Saavik in Star Trek I11I—The Search for
Spock.

Robin’s mother and I have been friends since
grade school in Utica, New York, and I have fol-
lowed the upward course of Robin’s career with
much interest.

I just want to make one small correction. In-
stead of listing Oswego, New York—whichis ac-
tually her college site—as her home town, Robin



was born and brought upin New York Mills, NY,
a small town upstate, a suburb of Utica. She at-
tended college at SUNY, State University of New
York at Oswego.

Helen R. Browning

Belton, MO

... The Los Angeles Times article referred to in
STARLOG #77, indicated that Kirstie—or her
agent—had priced herself out of the role she had
created. I was astounded, as her other fans must
be. Whatever Paramount’s initial salary offer may
have been (her agent called it ‘‘insulting’’), to in-
stantly multiply that by 10 seems an overconfident
maneuver for an actress who, however good, is
still at the beginning of her career. If thisisindeed
what happened, then someone please look up the
definition of ‘‘hubris’’ and pass it along. On the
other hand, it was indicated that the extremely
high figure was only a bargaining ploy and not
meant to be taken literally by Paramount. In that
case, itis difficult to believe that a compromise was
impossible. Oh well, whatever really did go on,
Kirstie is now out of the role and Robin Curtis is
in, and she is the real reason for this letter.

Before anyone throws a tantrum over the
substitution of one actress for another as a char-
acter who already is popular with the fans, please
consider this: Harve Bennett did a hell of a job on
Star Trek 11, so | think we can trust him and the
people who work for him. Leonard Nimoy, as the
director, must have had a great deal of say in this
decision. Star Trek 11l is very important to him;
as his first feature film, it will be his professional
calling card as a film director. He is not about to
botch it with an ill-considered or unnecessary
casting choice.

If these people selected Robin Curtis to take
over for Kirstie Alley, then we are, once again, get-
ting someone good. She has the doubly difficult
task of creating her own interpretation of Lt.
Saavik and of following in the footsteps of the very
strong personality who created that role. We can-
not do Robin the injustice of expecting her to be
a stand-in for Kirstie; we can expect that she will
be a terrific Saavik.

There will be complaints, I know, and oppos-
ing camps of who-is-the-better-Saavik. But all we
cando now is wish Kirstie Alley the best of luck in
her career and be grateful that we saw her get her
professional start. As most reviewers seemed to
agree, it was a ‘‘memorable debut’’ and I do regret
that we will not have a chance to see her expand on
Saavik. But we will see her again, never fear, in
many other roles. As for Robin Curtis, she has a
tough job. I am sure she is up to it, but the fans
should not be the ones to makeit even harder. To
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quote from a terrific film that I just saw—the
name escapes me—I am certain that she will prove
to have ‘‘The Right Stuff.”” So, let’s not just ac-
cept this new Saavik, let’s welcome her.

Judith Swanson

1240 Yale Street #111

Santa Monica, CA 90404

RE: REVIEWS

...Bravo! The #76 Special Review Issue of
STARLOG wasexcellent. Goulart, Spinrad, Ger-
rold, Bloch, Hutchison, Foster and the rest did an
extraordinary job in reviewing Twilight Zone,
Jedi, Superman I1I, WarGames, Spacehunter and
Wicked. They reviewed the films honestly, fairly
and with great perceptiveness, qualities which
many of the pompous, overpraising or mindless
common reviews and reviewers lack (you know
who you are, Maltin, Lyons, Gabler and Kael).
The professionalism and quality evident in every
page of STARLOG makes it shine above anything
else found in other ‘‘future’’ magazines on the
stands.

Daniel Lee

1087 Seth Court

San Jose, CA 95126

... Ithink it’s ashame that your magazine has to
try and downgrade other magazines and entertain-
ment writers in order to justify your special film
review issues. Genre film fans are uncontrollable
individualists, which is why reviews are never
more than a guide to help people form their own
opinions about a film. Frankly, don’t you think
it’s a wonderful thing that there are so many
reviews these days? Remember the days when the
only people who actually talked about science fic-
tion and fantasy were other fans? Now, with the
greater number of reviews through all the media,
more people than ever are being exposed to genre
films and differing opinions of them. A good film
critic never tries to tell anybody what to ‘‘think’’
about a film, but merely shares an opinion, which,
if backed with knowledge and intelligence, can be
invaluable in helping to promote the genre we love.

It’s more than just a little coy to try and call what
are in fact movie reviews (as your own editor ad-
mits it) ‘“‘personal essays’’ as if there was
something pejorative about calling them movie
reviews. Of course, it is entertaining to read Nor-
man Spinrad’s perceptive comments about Return
of the Jedi, but then Spinrad is fascinating to read
in just about anything he writes about. Despite this
fact, it does not necessarily mean that a profes-
sional fiction writer is automatically going to be
a good film critic. Are you going to say that An-
drew Sarris or Pauline Kael are lesser talents in
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talking about films?

If it’s so good that genre fans speak out about
the films they enjoy, it’s a little puzzling why you
deny the same chance to your staffers, who should
certainly be able to offer many varied and in-
teresting opinions about the films that STARLOG
deals with. Would it really hurt that much to
devote two or three pages to reviews?

I believe STARLOG is starting to enlarge its
critical coverage, and for the most part, it has been
excellent; but the magazine’s approach still seems
to give with one hand and take back with the other.
You wouldn’t be afraid that you would get your
wrist slapped if you did more, would you?

Michael Mayo

P.O. Box 70905

Pasadena, CA 91107

Michael Mayo, as a correspondent for that
magazine, reviews films for Cinefantastique.

YOUNG AT HEART

.. .Someone ought to suggest that Robert Bloch
lighten up a bit. In his review of WarGames
(STARLOG #76), he goes on for a page-and-a-
half about the history of films which appeal to the
younger audience and practically condemns
moviemakers for ‘‘pandering’’ to this audience.
Would he rather have filmmakers produce movies
that no one wants to see? Producers do make
movies to make money.

Being in the category of the young moviegoer
myself, I resent the fact that all Mr. Bloch seems
to think we appreciate are films with gratuitous sex
and violence. I was surprised to see him talking
in stereotypes.

Jennifer Redel

2235 State St.

Santa Barbara, CA 93105

Robert Bloch is certainly aware why films are
made—since he has also led a successful career as
a screenwriter of such commercial films as Strait-
jacket, The Psychopath, and The House that
Dripped Blood. And not appreciating the young?
Well, as he has often noted (in jest), he does have
“‘the heart of a small boy’’—locked safely away
in the bottom drawer of his desk.

“"BRAINSTORM"” REPORTS
... Well, all I can say is, ‘“Will Mr. Douglas
Trumbull please take a deep bow?”’ 1 have just
seen Brainstorm and am still recovering from this
total sense encompassing movie. Being a Trum-
bull fan, I had always hoped that he could pro-
duce and direct a film and he didn’t let us down.
Brainstorm is a fantastic accomplishment in the

HeY! THERE'S
l sontBbin i T
CORTAIN!

SOUND OF MUSIC, ™
“WEST SIDE SToRY, .
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moticn picture industry and challenges others in
the field to keep up with such ingenuity and
creativeness as was seen in this work of art!!! It
was quite gratifying to sit down and watch a
movie which actually made you feel that you were
apart of it, instead of contemplating when would
be a good time to get up and get more popcorn.

Carl E. Titius

1951 Via del Rio

Corona, CA 91720

...Doug Trumbull’s directorial effort
Brainstorm is truly mindblowing. From the open-
ing moments when the credits bow outward into
the audience to the final moments of heaven, the
film is a visual masterpiece. What Trumbull’s
camera did in this picture really threw the au-
dience completely off their chairs, ‘‘oohh’s’’ and
“‘aahh’s”’ from all sides. Trumbull is to be con-
gratulated for saving the picture from the studio
after Natalie Wood’s tragic death. Her final work
is stunning.

Roger Brown

5340 Clifton Road

Richmond, B.C. Canada V7C3B9

... Brainstorm was a brainstorm! Even though I
am a Star Wars fan, I think Brainstorm is equal to
the Star Wars movies.

Robert Coddington

1936 Cunningham Road

Indianapolis, IN 46224

.. .Many of us have been grossly disappointed in
the science fiction films which have been released
to theaters this summer, but—take heart. Two
late arrivals, Brainstorm and Strange In vaders are
excellent and interestingly enough, Louise Flet-
cher is in both. I hope she will win awards for her

“You are travelling
thru another di

Recapture the thrill of the
original Twilight Zone theme
and legendary voice-over by
Rod Serling, time and time
again with the touch of a
button.

The Zone Box™: The total
expression of sight and sound
and mind in the palm of your
hand. .

Let the journey begin...

stunning performance in Brainstorm. Is there a
chance that STARLOG will do an article on this
extremely talented lady in the near future?

Doug Little

32 Park Avenue

West Orange, NJ 07052

We agree. Fletcher’s performances—especially in
Brainstorm—were terrific. We hope to drop in on
her for a chat soon.

... Brainstorm is Doug Trumbu!l’s best picture yet.
To me, it was a dazzling sight and sound experience.
John Wagner
606 Stoneleigh Road
Baltimore, MD 21212

... Douglas Trumbull has done it again, this time
enhancing a movie with visual effects so stunning
that you actually feel as if you’ve experienced the
Brainstorm effect. There was also a rather unique
style of filming live-action scenes, such as a wide
angle tour of a lab that had me hoping there was
glue on the seat.

Far from being just a stunning effects movie, one
must credit all the actors for a superb job. Par-
ticularly good were Louise Fletcher and Natalie
Wood, whose untimely death did not at all detract
from the film’s quality. I felt it a fitting end to her
sadly abbreviated career.

Alas, the perfect movies are few and far between
and Brainstorm, as good as it was, suffers from one
major flaw. Part of the storyline involves the
Department of Defense wanting to get a piece of the
new technology.We watch a scene in which the pro-
spect is discussed between DOD reps and the pro-
ject people, with no real resolution. Then, poof,
DOD has monitors and phone bugs galore around
the lab with the lab supervisor going right along

APPROVED BY
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with them! Why the sudden switch in attitude? And
who authorized all this? And why an overriding in-
terest in stopping the play of onetape inconsequen-
tial to DOD Interests?

These are questions that may never be answered.
Answered or not, Brainstorm is a movie which
literally takes you on a trip through inner and outer
space beautifully, and I thank all those involved for
giving us this film.

Bill Downs II1
USS Goldsborough DDG-20
FPO San Francisco, CA 96666

... Whilst I certainly share the general admiration
for the work of Douglas Trumbull, and I hope that
he achieves his ambition to make his directorial
mark as effectively as he has already made his
special effects career, I do not think that
Brainstorm will be regarded as more than a step-
ping stone in that direction when the emotional
hysteria surrounding the film as a result of Natalie
Wood’s death, and MGM/UA’s attempt to bury
it, has subsided.

It surprises me that no one reviewing or describ-
ing this film, your David Hutchison included, has
remarked on the fact that its basic premise, which
all concerned are touting as such a revolutionary
new science-fiction plot concept, is totally lifted
from Michael Reeves’ British-made Boris Karloff
film The Sorcerers (1967). Karloff played an ag-
ed scientist who devises an electrical machine
whereby he canrecord and physically experience
the emotions and activities of other persons, even-
tually directing them to do his bidding and enjoy-
ing the sensations derived from them. Both sex and
violence are involved, although not to the per-
missive extent available to Brainstorm in the
1980s.

Furthermore, in the late 1950s, there was the
film made from Charles Eric Maine’s novel Es-
capement, in which an unscrupulous promoter
devised a method of fulfilling people’s desires by
filming their fantasies and ‘‘feeding’’ the films in-
to their subconscious while they are asleep, giving
them realistic dreams in which they could enjoy
those fantasies as if they were real life. This low-
budget film, which starred Rod Cameron and
Mary Murphy, with Peter Illing as the blackmail-
ing promoter, was released by Columbia in USA
under the unlikely title of The Electronic Monster.

Richard Gordon

New York, NY

You’re correct in your citations, Richard, but the
concept of ‘‘feelies”’ comes from the (pulp)
literature of science fiction and predates the films
you cite by decades. There are no new ideas in
SF—just new amalgams and approaches.

...1 had thought 1 would never write to you
anymore, but Paul Mandell’s article, “TV’s
Superman Remembered,”” (STARLOG #74-76)
moved me too much. I'm 31 now. Normally, 1
would have called Mandell’s article heavy-
handed (certainly not sledge-hammer wit), but it
was more. It cut like a knife.

When 1 read it, 1 remembered tying a towel
around my neck and flicking myself on the chest
as ‘“‘bullets bounced off my chest.”” And I ate the
cereal in the commercials, from the box, as 1
watched the show. Superman is a deep brand
because | was completely innocent and complete-
ly believing. Batman was Adam West, but Supet-
man was Superman. When George Reeves died,
the newspaper ran a picture. . .of Superman.

Bruce Howe

RT 2 Box 260

Ashland, KY 41101

(continued on page 18)
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I}Z.Vs?iEififea?t‘ﬁa’;ii?ﬁiﬁs“fifﬁ?ﬁ “"SPLASH” FOR MERMAID LOVE

brought him together with his Night
Shift director Ron Howard for a second time
to create Splash, a contemporary fantasy
comedy about a young man who unwittingly
falls in love with a mermaid.

“‘I think I’'m like most people in that I’ve
often wondered whether they exist. Mer-
maids have always represented a romantic
idea to me,”’ he confesses. ‘‘I’ve always
wanted to do a movie about them.”’

The story involves dashing, successful
Alan Bauer (Tom Hanks of Bosom Buddies)
who believes that true love has shoved him - ~
aside.

““‘Something in here is not working,”” he "
moans to his flashy, superficial sibling,
Freddie (John Candy), while pointing to his
heart. ‘‘My life is a shambles.’’ There are
worse organs which could fail, his brother
chides him, unsympathetically.

Asit happens, Alan does meet the woman
of his dreams in the fishy shape of Daryl
Hannah, recently seen as Pris, Rutger
Hauer’s acrobatic android companion in
Blade Runner. In Splash, she portrays the
ethereal Madison, aninhabitant of the deep
who risks eternal banishment in pursuit of
mortal love.

For therole of Madison, Grazer explains
that ‘‘we really needed somebody with act-
ing experience, talent and athletic abilities,
because the character must have two very
diverse qualities. She has to be intelligent—
this mermaid assimilates and learns our
language and customs very, very quickly. - : ~'f_j§l e
Shealso has to embody a certain naiveteand  parv) Hannah is the lovely lady with t
child-like curiosity—like a kid exploring an
amusement park for the first time. We feel
that Daryl Hannabh is capable of both.”

Joining Hanks and Hannah are SCTV
regulars John Candy and Eugene Levy.
Levy portrays Walter Kornbluth, a young,
mad scientist obsessed with proving the exis-
tence of mermaids to a mocking world.

The Disney special effects department,
now under the supervision of Ron Tantin,
has built and designed a particularly alluring
tail fin for the aquatic heroine. Disney’s
computer camera and effects animation
departments also contributed their expertise
to this Buena Vista release.

Splash was lensed on location in New
York City. Additional soundstage work
was completed in Los Angeles with under-
water sequences filmed in the Bahamas. The
somewhat wet comedy, mermaids and all,
will swim into theaters on March 9, hoping
to hook moviegoers with its fishy tale of
marine love.

‘.
d Ul 3
SPLASH PHOTOS: COPYRIGHT 1984 BUENA VISTA DISTRIBUTION CO., INC.

he golden tail.

Booklog returns next issue with a look at It’s dinner for two as Tom Hanks and Daryl Hannah get to know each other — before

Walter Tevis’ The Steps of the Sun. wolfing down half-a-school of seafood.
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Sar Trek Ill—The Search for Spock

Mutant

MUTANT PHOTO: COPYRIGHT 1984 FILM VENTURES

“COMING SOON” CALENDAR

Listed below is an updated release schedule
for genre films premiering in 1984. A/l dates
are extremely subject to change; those listed
as especially tentative are marked by an
asterisk*, Several films on this list may also go
through title changes. ““TBA’’ denotes films
whose specific release dates are ‘‘To Be
Announced.”

March 9
Splash

March 16
The Ice Pirates

March 23
Mutant

March 30
Greystoke: The Legend of Tarzan,
Lord of the Apes
Romancing the Stone

Also this Spring (TBA)
Hearts in Armor
Slapstick *

The Brother from Another Planet*
Children of the Corn*

April 13
Iceman

May 11
Firestarter

May 18
Friday the 13th, Part 4*

May 23
Indiana Jones and the Temple of Doom

June 1
Star Trek III—The Search of Spock

June 8
Gremlins
Streets of Fire

June 15
Ghostbusters

June 22
Buckaroo Banzai
The Last Starfighter

July (TBA)
The Philadelphia Experiment

July 6
Supergirl

July 13
The Muppets Take Manhattan

July 29
Return of the Dead*

August 17
Sheena, Queen of the Jungle
Cloak and Dagger

Fall (TBA)
Creepshow 2*
Conan IT*

October (TBA)
The NeverEnding Story

December 7
Dune
2010: Odyssey Two*

Christmas (TBA)
Starman*
Annie IT*

Baby
Ladyhawke

12 STARLOG/April 1984



BUCKAROO BANZAI PHOTO : BRUCE MCBROOM
COPYRIGHT 1983 SHERWOOD PRODUCTIONS INC.
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INDIANA JONES PHOTO: KEITH HAMSHERE/COPYRIGHT 1983 LUCASFILM LTD.

THRILLER VIDEO PHOTOS: COURTESY EPIC RECORDS & ROCK VIDEO MAGAZINE
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(&> PRICE-SLASHING
LASTS OFF IN 1984

ndustry rumors have it that Media

Home Entertainment plans to break the
$20 barrier for pre-recorded videocassetes
sometime this year. Industry officials hope
that a lower price tag ($19.95) on selected
feature film titles will take the edge off the
booming rental market. CBS/Fox Video has
already dropped prices on all its CED video-
discs (about 225 titles are involved) to $19.98
to make them more attractive as a purchase
item. More companies have been seriously
considering price cuts in the wake of Para-
mount’s success with Star Trek II and
Raiders of the Lost Ark. (Sales have topped
800,000 on the latter.)

Seven of MCA Home Video’s biggest-
selling videocassette titles were reduced in

1"\'
«'('

‘.)'-s/

February to $39.95. Among them: The

Sword and the Sorcerer (original price
$89.95) starring Lee Horsley and Katherine
Beller, Flash Gordon (once $79.95) starring
Sam T. Jones and Max von Sydow, and

Steven Spielberg’s 1941 (originally $79.95).

Warner Home Video trumpeted the
premiere of Sean Connery’s widely hailed
return to the world of James Bond in Never
Say Never Again (STARLOG #75) along
with Chevy Chase in William Friedkin’s
Deal of the Century. Bothtitles are available
in stereo sound in a// formats.

Laserdisc devotees will be pleased to learn
that Raiders of the Lost Ark is being released
in full “‘interactive’” CAV format, allowing
them to use a// the features on their players.
Most films are released in the more limiting
CLV format, though, originally, almost all
discs were released CAV. This ‘‘experimen-
tal’’ CAYV release may be a response to in-
creasing pressure from laserdisc machine
owners, who are annoyed at having half

oBERIR

Harrison Ford pauses in Temple of Doom action as Raiders video sales take off.

What a Thriller! Michael Jackson breaks out with the dance of the disco dead.

their equipment’s resources denied them by
the CLV format.

Vestron Video has been bolstering the
laserdisc catalog with such horror/SF
releases as: The Amityville Horror, The
Changeling, Dressed to Kill, Godzilla,
Gulliver’s Travels, I Spit on Your Grave,
The Incubus, Love at First Bite, The Raven,
Rodan, Squirm, Strange Invaders and the
ever-popular Texas Chainsaw Massacre.

Also from Vestron Video in all formats
and stereo sound is Michael Jackson: Mak-
ing the Thriller Video, a one-hour compila-
tion which highlights the Thriller rock video,
excerpts from a previously unreleased
Michael Jackson music video, live concert
footage and behind-the-scenes looks at the
cast, crew and the actual rehearsals for the
phenomenal Thriller video directed by John
Landis. Thrills and chills galore for $29.95.
(for more on Thriller, see FANGORIA #34;
for more on videos, see the first issue of
STARLOG PRESS’ ROCKVIDEO.)

Embassy Home Entertainment has re-
leased Wavelength (VHS and Beta, $69.95),
a 1983 spin-off of CE3K and E. T. It’s about
atypical couple—a Hollywood rock star and
his girl friend—who stumble into an ultra-
secret government project involving aliens
recovered from a recent UFO crash site. On
the more sobering side from Embassy is
ABC’s controversial The Day After
(STARLOG #78). It’s unusual that a film
with such significant TV exposure would be
released to the home video market, but Em-
bassy executives believe that an attractive
price ($39.95 videocassette, $29.95 video-

disc) will gain sufficient sales.

The Greatest Adventure surveys the Space
Age with 54 minutes of NASA footage nar-
rated by Orson Welles. Released in all for-
mats by Vestron Video, this assemblage
offers a behind-the-scenes look at America’s
Space race including interviews with astro-
nauts, technicians and other personnel who
add a personal perspective.

For space shuttle fans, Video Vision

14 STARLOG/April 1984



Association, Ltd. has produced Volume 1 of
their Space Archive Series: Space Shuttle
Mission Reports—STS 5, 6, & 7. This unique
CAV laser videodisc includes 55 minutes of
video and movie clips as well as 800 color
photographs stored as video still frames.
Making full use of the laserdisc’s interactive
potential, the programming is organized in
chapters with menus and picture stops. A
printed image directory, packaged with the
disc, provides a guide to the starry-eyed
visuals. It’s a bargain at $39.95. D¢

SPRINGTIME
FOR ALIENS

ONNIE ROCKET is director David

Lynch’s follow-up project to his multi-
million dollar adaptation of Dune. Dino De
Laurentiis has agreed to produce the
SF/rock fantasy based on Lynch’s own
script. Carlo Rambaldi, finishing his Dune
work, will provide FX in this tale of aliens

= :
ATTENTION: FAN CLUBS

TARLOG plans a ‘“‘Guide to SF/

Fantasy/Adventure Fan Clubs’’ ten-
tatively scheduled for issue #84. The follow-
ing information is needed: the club’s title,
whether or not it is officially sanctioned,
where and to whom interested parties should
write (current addresses please), any
membership fee/yearly dues, and exactly
what membership includes (a kit, newslet-
ter). Fan club presidents or secretaries only
should send these details, preferably on club
letterhead (if any), to STARLOG, Fan Club
Listings, 475 Park Avenue South, New
York, NY 10016. A//information must be in
our offices by April 1. <7

visiting Earth and becoming involved in
rock and roll fanaticism... THE PHILA-
DELPHIA EXPERIMENT, the long-
awaited SF thriller previously assigned to
some of the genre’s top directors, is now
rolling under Stewart (The Ice Pirates) Raf-
fill. It stars Nancy (Strange Invaders) Allen,
Kene (Carter Country) Holliday, and
Michael Pare—who’s soon to race down
Walter Hill’s Streets of Fire. . . MELISSA
(E.T.) MATHISON is scripting Winter’s
Tale for Koch/Kirkwoaod Productions. The
fantasy, to be produced at Universal, spans
a century and features such mythical crea-
tures as a winged horse...BILLY DEE
WILLIAMS will star in Time Bomb, an up-
coming NBC TV-movie about the hazards

Mel Brooks ponders the fate of his SF
spoof. Is it To Be or Not to Be?

of nuclear waste.. . DOUGLAS RAIN—
who voiced HAL in 2001: A Space Odyssey
—will reprise that rolein 20/0...JOHN
SCOTT hasscored Greystoke...STE-
PHEN KING hasn’t finished teaming with
Dino De Laurentiis; they’ll do several pro-
jects—both new and adaptations of existing
material. King has already fashioned a

(continued on page 65)

TO BE OR NOT TO BE PHOTO: COPYRIGHT 1983 20TH CENTURY-FOX

FASA INTRODUCES THE FUTURE
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SET. Everything you need to
begin playing STAR TREK is
included in this exciting
game. Play the role of a
Federation officer aboard a
starship seeking out strange
new worlds and civilizations.
Only $12.00 for hours of
enjoyment.

STAR TREK /I: STARSHIP
COMBAT SIMULATOR. Ali
the rules and playing pieces
you need to play four
difterent games of space
combat. Included are a role-
playing game in which
players attempt to save the
Kobayashi Maru and three
games of starship tactics.
Only $12.00.

The gaming universe of STAR TREK is already alive with adventures, rule

supplements, data books,

and starship miniatures.

These new games are

compatible with FASA’s existing products and are an excellent introduction to

gaming in the final frontier.

Available at better hobby, game, toy and book stores

If ordering by mail include $1.00 for postage and handling
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Copyrnight © 1983 Paramount Picture
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ames within games within games.
G One of the more conceptually inter-

esting sidelights of video game evolu-
tion is how the computer adapts itself to
games already existent in another medium.

It’s one thing to design a game which lends
itself to binary code—perhaps Donkey Kong
as a climbing contest or Pac-Man as a
maze—and another to break down complex
human call-and-response into easily pushable
buttons. In fact, if there’s one thing the
unplanned obsolescence of most games
proves, it’s that their novelty quickly wears
off once the game is mastered.

Most video games give you only one or two
choices of movement or strategy, but let’s
face it—even our hero in Dragon’s Lair could
profit from doing more than dodge to the left

Coleco’s Super-Action Controllers make videogaming a breeze.

or right in any given circumstance. The more
choice, the more commands must be given to
the computer, and most video consoles or
joysticks ony have room for the most basic of
instructions: slow, fast, turn, shoot, don’t
shoot, etc.

Coleco has attempted to broaden this
range of possibilities with its Super Action
Controllers. I must say that they’re very han-
dvy (ulp!) when the action heats up. A sturdy
pistol grip, an easily grasped joystick and four
individual triggers along with a keypad in-
crease what you can do in a given game.

The controllers come packed with Coleco’s
Super Action Baseball, which works as a
powerful demonstration of the controllers’
capabilities. Each trigger-button affects a dif-
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ferent section of the field, where you can
manipulate your players with every crack of
the bat. The buttons also alter the pitch’s
speed and type: you can throw a high inside
curve, and the batter can swing at it either
high orlow. From there, it’s anybody’s game.
A player can steal a base, can be picked off,
must tag up after a fly ball is caught; he can
wait on a pitch (no bunting), and once on the
basepaths, a rotary speed roller can wing him
over to second if a fielder misjudges the ball.

There’s everything, practically speaking,
that’s part of baseball. True fanatics might
like to take hitting or fielding practice—
which works out to controller practice. The
goal is to reach a point where you short-
circuit the conscious mind, knowing which
button triggers which play by second nature.

It can make a game like Coleco’s Rocky a
true test of pugilistic skill and determination.
You can be Rocky, or Mr. T’s Clubber Lang,
and either battle it out against the computer
or one-on-one against another player. My
downstairs neighbor, Arthur, came by, and
since he’s approaching his black belt in
karate, I thought he would be a good candi-
date to step into the ring.

Using the four controller buttons, we were
able to swing at the head, punch the body,
block jabs and crouch defensively. Head
punches increase daze; body shots work on
the fatigue factor. Too much of one or the
other and you’re down, perhaps for the
count. I fouight recklessly, flinging my fingers
over buttons in an abstract pattern. Arthur

waited patiently, preferring to ‘‘counter-
punch.”” He won, and bloody but unbowed,
we both agreed that a karate game where the
fighters could also use their feet would be an
exciting next step. Even better, if you became
good enough, you could take on yourself, a
two-fisted combat resulting in either
schizophrenia or nirvana.

Still, I must admit that [ prefer video games
as video games. To me, physical sports are
meant to be physical, and | look to video
games to provide me with thrills I’'m not likely
to stumble over in this universe.

Coleco’s Omega Race places me in a star-
ship trapped within the weightless confines of
a deep-space training field. Bouncing off
trampoline-like barriers, whirling and accel-
erating, fighting Droids, and in a two-player
game, each other, the effect is exhilarating,
ala Asteroids. The craft’s centrifugal rotation
dates it as a Bally original from 1981 —prac-
tically a lifetime ago in the video game field —
and yet, its translation to the home screen is
continually riveting. Coleco’s smoothness of
play and bouncy opening theme music help.

For a true Omega Race, pit Coleco’s ver-
sion against CBS Electronics’ game entrant
for the Atari 2600. Attempting to compete
with the sophistication of larger systems, CBS
here introduces its RAM Plus expanded
memory, with a Booster-Grip which fits over
your existing joystick, thus plugging in even
more functions. Your ship, like the Coleco
version, has thrust, firepower, and move-
ment around its own axis which—particular-
ly in these gravity-free conditions—makes
coordination a spinning delight, a ricochet
romance.

And speaking of true love, Battlezone will
always remain one of my favorite vector ar-
cade games, a golden age symbolized by the
divine Tempest and continued today by the
unfailingly exciting Star Wars. The company
responsible for all of these games is Atari, and
if that giant has been undergoing acute grow-
ing pains of late, it’s only to be expected given
the early turbulence and groundbreaking
achievements of Atari’s birth. A re-liaison
with founder Nolan Bushnell might provide
some wild-card ideas (his chain of pizza-video
parlors is a stroke of parmesan genius); but,
in the rush to find a scapegoat for the indus-
try’s problems as a whole, I think Atari has
taken it a bit too much on the chin.

The vivid colors of Battlezone for the 2600
can’t approximate the original’s tri-D black
and blue. And [ miss the abstract geometric



shapes which gave this valley of the killer

tanks its own surreal quality. But the joy of

ready-aim-fire as you swivel from one attack-
er to another is /imitless, and as a special
bonus for getting blown up, you’re treated to
quite an eye-appealing implosion.

In terms of arcade translation, Atari’s new
Joust for the 5200 comes as close to perfec-
tion in any game carry-over I’ve yet seen. |
always thought Joust—with its medieval
sparring of ostriches and flapping beings not
to mention Middle Ages imagery (the heaven
of flight, with the Earth burning away to re-
veal a fiery hell beneath)—would be impossi-
ble to recapture on the home screen.

You must play and savor this game,
though, replete with such touches as your
winged steed skidding as it lands to pick up an

egg or gain a launch point, a true work of

video art down to its closing finale: ““Thy
Game Is Over.” In a field where novelty is
often a trademark for let’s-see-how-many-
times-we-can-do-the-same-old-thing, Joust
stands alone as a beautifully thematic idea
tastefully conceived and thought through. It
has a gentle, elevated sense of grace that will
come to mean as much to the video game field
as the latest technological innovation or fad.

CHIP CHAT

inside The World
of Computers

Why is a section on computers regularly
appearing in Space Age Games? Simply, at
this point in time, the difference between a
video game and an integrated software pro-
gram which performs an allotted task, is one
of degree rather than type. You may play
one, and use the other for work, but I like to
maintain that work should be play, and vice-
versa, and always the twain shall meet.

The computer field—once characterized
by the same cut-throat competition and fron-
tier-like mentality as video games—is begin-
ning to stabilize. No longer do you have
several incompatible systems vying for atten-
tion and consumer dollars. Although we’re
not likely to see uniformity for awhile, the
dust is slowly settling. As some manufactur-
ers are forced out of business, others adapt,
and what we will soon see is less confusion,
less duplication of services, and more com-
puter benefits for us.

Home and personal computers are enter-
ing their adolescence. While some may
mourn the loss of child-like innocence which
characterized the boom of the *70s and early
’80s, I, for one, am glad that total anarchy is
being guided by a touch of common sense. At

By LENNY KAYE

the recent COMDEX international computer
trade show in Las Vegas, the manufacturers
themselves seemed relieved that a semblance
of order had entered a field where—in the
rush to slash prices and throats—hardly any-
one was enjoying themselves.

It took IBM’s entrance to straighten things
out, and that giant firm’s pair of microcom-
puters, both personal (PC) and home (PC jr.)
are already attracting widespread interest
from software manufacturers. Part of the
reason is IBM’s reputation—you know it’s
not about to pull an Osborne or Texas In-
struments bail-out—and the rest is supplied
by the quality of IBM’s components. Al-
though one might find fault with the key-
board touch of the PC jr., the IBM does per-
form spectacularly, and because the com-
pany has time to allow its new products to
mature, it can steer clear of the suicidal cost-
cutting (in the name of cashflow) that had
nearly one-third of all newly bought TI com-
puters being returned for service.

Even IBM’s leading competitors in the per-
sonal field—Kaypro and Apple—are re-
sponding to IBM’s challenge. The Kaypro
IV, sporting a keyboard, screen, 64K of
working memory and 800K of disc storage
memory, sells for Aalfthe cost of IBM’s simi-
lar model. The Kaypro Il had already effec-
tively wiped out Osborne’s portable by
doubling the word-processing potential of
that once-state of the art machine, all for alist
price of $1,795. Still, the company has found
itself rising to IBM’s challenge by optionally
installing the Microsoft internal operating
system, so that programs utilizing MS-DOS
can be run as well as those designed by
Kaypro.

Apple has also introduced a disk drive to
enable Apple Il users to utilize programs
designed for IBM’s MS-DOS. Although it
costs $2000 for the twin drives (Kaypro’s elec-
tronic board only adds an extra $400), this
move does bring Apple up to technological
spec, while admitting IBM’s de facto setting
of the industry standard.

Down at the ‘““home’’ end of the market,
where Commodore’s 64, Atari’s various XL
models, Coleco’s Adam, and a host of others
hold sway, IBM has yet to make an impact.
Perhaps we’ve seen the limit of how far these
machines can be updated wirthout graduating
into the next sphere of computer sophistica-
tion. Adam retails in the $600-700 range, and
for that price, you get a serviceable letter-
quality printer for smaller writing tasks, an
updated game system, and enough memory
to help you sort out the essentials of life.

If you don’t need more memory and versa-
tility, don’t get a large computer. But I have a
feeling, as this fascinating machine edges its

way into everyday life, that it only gets bigger
*

and better from here.
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\(continued from page 10)

... Although Paul Mandell states that Reeves’ body
was found in the bathroom (STARLOG #76), ac-
cording to the coroner, it was actually found in
Reeves’ bedroom.

Jeff Rovin

Connecticut

|
| It ’s true that when George Reeves allegedly killed
himself, the papers all reported his body being
slumped over his bed. However, in my interviews
with cast members, the site of George’s death was
always referred to as the bathroom. It may have
| well been the bedroom, despite the fact that the
| newspapers were rife with erroneous information.
To me, it’s a rather belabored point in the overall
tragedy. Though Reeves’ mother had Jerry Geisler
investigate, who finally reached a suicide verdict,
| there were many loose ends that reportedly were
| never tied. Reeves’ death will always remain a
| mystery, especially to those who knew him well.
| —Paul Mandell

SO MISUNDERSTOOD

[...1 say bravo to Joseph Colgan who wrote in
\response to STARLOG?’s interview with June
Lockhart (issue #72) and perceived snipes at Lost
in Space. Though I'm not a Space fan, I know how
| he feels. As a fan of Space: 1999, I have read the
|same criticisms of 7999. And STARLOG’s
response is a good example of a tap dance around
| theissues Joseph brought up. I have never seen one
| article where STARLOG has taken a real hard,
| critical look at Star Trek. And yet, their staff is
quick to take pot shots at other shows, as David
Gerrold did in #26 and as Howard Zimmerman
did in other issues.
| I'have challenged these people in other letters,
but I have yet to see criticism. What’s wrong?
| Afraid? I would like to read O’Quinn’s feelings on
Trek (all three years), or Gerrold, or whomever.
I’m almost coming to believe that STARLOG isn’t
la magazine but a Trek fanzine. STARLOG has
| had more interviews with Trek people than with
| any other show. I’'m waiting to see how you treat
| Space: 1999 in the future. Disappoint me. Say
| something nice about it for once.
| Kerry Keene
417 NE 18 Avenue
Pompano Beach, FL 33060

There seems to be some basic misunderstanding
|about when we do feature coverage on a
| movie/book/TV series and when we take an
editorial stand. David Gerrold’s column, Kerry
| O’Quinn’s From the Bridge and Howard Zim-
| merman’s Lastword are clearly marked as
‘ representing the personal opinions of these three
men. When weallow someone to take a personal
isiand, we let you, the reader, know that fact.
| Look back at issue #76, the Sumimer Review issue.
| You’ll see all the reviews were clearly labeled
| “‘reviews.’’ Rarely, if ever, does a personal opi-
nion creep into a feature interview. As for Star
Trek’s prominence, its adventures continue in
films, while Lost in Space, Space: 1999, Battlestar
| Galactica and others have not. The Trek cast have
| fresh comments to make. We still continue to
cover, where possible, the casts of defunct TV
| series not involved in new episodes. If the Lost in
. Space movie becomes a reality, you will see fur-
ther interviews with its other principals. If you
[ want Star Trek criticism, reread David Gerrold’s

‘ (continued on page 66)
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 Making “Greystoke-
The Legend
of Tarzan,
Lord

of the
Apesn

Christopher Lambert
as the legendary
jungle lord.



The director of "Chariots of Fire" is
now swinging from the treetops, re-creating a

popular myth

The uncivilized ape man (Christopher Lambert) and the director bringing his legend

to the screen, Hugh Hudson.

ugh Hudson likes epics. He is also

By ROBERT GREENBERGER
H partial to intimate stories about
people. The 46-year-old British
director combined both interests in his first
feature film, 1981’s Academy Award-win-
ning Chariots of Fire. Hudson is about to
show audiences how he can once again inter-
weave those opposing approaches in Grey-
stoke: The Legend of Tarzan, Lord of the
Apes, which premieres this month.
The $30 million film has been in devel-
opment for years, beginning as the brain-
child of screenwriter Robert (Chinatown)

Towne who had always wanted to fashion
the definitive screen version of Edgar Rice

with the "definitive" Tarzan film.

Burroughs’ Tarzan of the Apes. He penned
a script which made the studio rounds with
executive after executive praising it as one of
the finest screenplays they had ever read.
When Towne signed with Warner Bros. to
write and direct Personal Best, Greystoke,
his dream project, was part of the deal.
Later, director and studio parted company
in disputes involving Personal Best, but
Warner Bros. retained the rights to make the
Tarzan film.

At about the same time, the studio was in-
volved in picking up Hudson’s Chariots of
Fire for domestic distribution. Execs show-
ed Hudson the Greystoke screenplay and he

Adopted by the apes, the infant Clayton is cradled by a primal madonna, Kala.
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agreed to make the movie. Today, the direc-
tor says that screenplay was ‘‘unfinished”’
and needed shortening. ‘I met Towne,”’
Hudson relates. ‘‘He didn’t want to go on
working. He was bought out by Warners.
The script needed rewriting. I restructured it
and brought in another writer, Michael
Austin, who worked on the film’s British-
Scottish elements. Of course, the script’s
great power was the growing-up part of it,
the whole concept of contrast. Fundamen-
tally, it was all Towne’s idea, but he never
completed it. In my own way,’’ states Hud-
son, ‘‘I have been faithful to Robert
Towne.”” Towne, nevertheless, removed his
name from the script, replacing it with the
pseudonym P.H. Vazak.

‘“No one has ever done justice to the myth
of Tarzan or what the myth means; why it is
a myth, why it has always been read. Every
film that comes out has been popular, there
have been comic books, television series, but
no one has really adapted the books correct-
ly,”” Hudson observes.

““No one has really done justice to what
Burroughs intended when he first wrote
Tarzan of the Apes, although there have
been 40-odd films [for a filmography, see
page 24]. Surely, someone can do the real
story of Tarzan, how he was really brought
up by the apes. And where his allegiance lies:
towards blood and nurturing.

“When Burroughs wrote the first book,
there was a resonance which people were im-
mediately attracted by—the feral child and
the idea of the ideal way of life; man is free,
forever free. Maybe that’s what people
needed during that time period, around the
first World War. That’s how I feel now and
t